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Self-presentation concerns (SPC) in sport and 

exercise are characterized by doubts or fears 

about successfully conveying a desired image in 

settings where individuals are evaluated by 

significant others such as coaches, teammates, 

instructors, training partners, peers, or spectators. 

These concerns often relate to core elements of 

sport and exercise participation, such as perceived 

physical competence, exertion, bodily appearance, 

or social standing within a team, group, or 

exercise community. SPC may become especially 

relevant in environments marked by public 

performance, social comparison, or appearance-

and effort-related expectations.
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Self-focus traits

concerned with individuals’ habitual tendencies to direct attention inward11

Social trait anxiety

proneness to experience anxiety of social 

situations in which embarrassment may occur1

Traits

Individual factors

Competitive 

anxiety

a specific negative 

emotional 

response to 

competitive 

stressors 

(environmental 

demands 

associated with 

competitive 

performance)7

Social 

physique 

anxiety

apprehension 

and fear 

related to 

concerns 

about how 

others will 

perceive 

one’s physical 

appearance1

Fear of 

negative 

evaluation

apprehension 

about others' 

evaluations, 

distress

over their 

negative 

evaluations, 

avoidance

of evaluative 

situations6

Self-efficacy

subjective perception of 

one’s capability to perform 

in a given setting or to 

attain desired results1

Narcissism

excessive self-

love or 

egocentrism1

Machiavellianism

a calculating 

attitude toward 

human 

relationships and 

a belief that ends 

justify means, 

however ruthless1

Athletic identity

the degree of personal connection 

to sport5

Perfectionism

tendency to demand of others or of oneself an extremely high 

or even flawless level of performance, in excess of what is 

required by the situation1

Self-

awareness

self-focused 

attention or 

knowledge1

Autonomy

a state of 

independence and 

self-determination 

in an individual1

Self-

determination

the process 

or result of 

engaging in 

behaviours 

without 

interference or 

undue influence 

from other people 

or external 

demands1

Independence

freedom from the influence or control of 

other individuals or groups1

Self-perception

a person’s view of his or herself or of any of the mental or physical attributes that constitute the self1

Performance evaluation

any process of comparing the expected, planned, or ideal 

level of accomplishment or outcome for a particular activity or 

goal with the actual level of accomplishment or outcome1

Grandiose 

narcissism

self-

assured, 

extraverted, 

narcissistic, 

socially 

competent3

Vulnerable 

narcissism

shy, 

neurotic, 

introverted 

in first 

encounters3

Private 

self-consc.

being 

concerned 

with 

attending to 

one’s inner 

thoughts 

and 

feelings4

Public 

self-consc.

general 

awareness 

of the self 

as a social 

object that 

has an 

effect on

others4

Physical 

self-

presentation 

confidence

a person’s 

confidence 

in displaying 

his or her 

body for 

evaluation2

Self-presentational efficacy

subjective probability of conveying 

desired impressions to others8

Self-

presentational 

outcome 

value

individual 

importance 

placed on the 

outcome8,91 = Definition according to the APA Dictionary of Psychology, https://dictionary.apa.org

2 = Ryckman, R. M., Robbins, M. A., Thornton, B., & Cantrell, P. (1982). Development and Validation of a Physical Self-Efficacy Scale. Journal of Personality and Social Psychology, 5, 891-900.

3 = Miller, J. D., Hoffman, B. J., Gaughan, E. T., Gentile, B., Maples, J., & Keith Campbell, W. (2011). Grandiose and vulnerable narcissism: A nomological network analysis. Journal of Personality, 79, 1013–1042.

4 = Fenigstein, A., Scheier, M. F., & Buss, A. H. (1975). Public and Private Self-Consciousness: Assessment and Theory. Journal of Consulting and Clinical Psychology, 43(4), 522-527. 

5 = Edison B. R. , Christino M. A., Rizzone K. H. Athletic Identity in Youth Athletes: A Systematic Review of the Literature. Int J Environ Res Public Health. 2021 Jul 8;18(14):7331. doi: 10.3390/ijerph18147331

6 = Watson, D., & Friend, R. (1969). Measurement of Social-Evaluative Anxiety. Journal of Consulting and Clinical Psychology, 33(4), 448-457.

7 = Mellalieu, S., Hanton, S. & Fletcher, D. (2006). A competitive anxiety review: Recent directions in sport psychology research. Literature Reviews in Sport Psychology. 1-45. 

8 = Gammage, K. L., & Hall, C. R. (2004). Self-Presentation in Exercise Contexts: Differences Between High and Low Frequency Exercisers. Journal of Applied Social Psychology, 34(8), 1638-1651.

9 = Leary, M. R. (1983b). Understanding social anxiety: Social, personality, and clinical perspectives. Beverly Hills, CA: Sage.

10 = Maddux, J., Norton, L., & Leary, M. (1988). Cognitive Components of Social Anxiety: An Investigation of the Integration of Self-Presentation Theory and Self-Efficacy Theory. Journal of Social and Clinical Psychology, 6(2), 180-190.

11 = Geukes, K., Mesagno, C., Hanrahan, S. J., & Kellmann, M. (2013a). Activation of Self-Focus and Self-Presentation Traits Under Private, Mixed and Public Pressure. Journal of Sport & Exercise Psychology, 35, 50-59. 

(Physical) 

Self-concept

one’s description 

and evaluation of 

oneself, including 

psychological and 

physical 

characteristics, 

qualities, skills, 

roles and so forth1

Self-

consciousness

the tendency to 

reflect on or think 

about oneself1

Self-

monitoring

ability to 

modify one’s 

behaviour in 

response to 

situational 

pressures, 

opportunities, 

and norms1

Self-esteem

the degree to 

which the 

qualities and 

characteristics 

contained in 

one’s self-

concept are 

perceived to be 

positive1

Self-

efficacy 

expectancy

belief that 

one is or is 

not capable 

of 

performing 

the 

behaviours 

viewed as 

likely to lead 

to certain 

outcomes10

Outcome 

expectancy

expectation 

that a 

behaviour 

will or will 

not lead to 

a set of 

outcomes10

Outcome 

value

importance 

one 

attaches to 

the 

outcomes 

or goals one 

desires to 

obtain10 Self-

presentational 

outcome 

expectancy

belief regarding 

which 

impressions and 

behaviours will 

lead to the 

desired 

outcomes8,10

Self-

presentational 

efficacy 

expectancy

belief that one 

can present the 

desired 

impression or 

perform the 

desired 

behaviour8,10

Self-presentation traits

concerned with the awareness of being evaluated and the need for admiration11

Construct public self-image 

congruent with personal ideals6

Manage impressions to increase subjective well-being2Manage impressions to maximize expected rewards and minimize potential punishments1

Audience-pleasing self-presentation6

focusses on presenting oneself in a positive way to a specific group, in accordance with its values and ideals

Social identity development5

establishing a certain impression (e.g., being an athlete who 

has a good attitude and is professional in conduct and play)

Needs

Individual factors

Self-presentation needs

1 = Schlenker, B. R. (1980). Impression management: The self-concept, social identity, and interpersonal relations. Monterey, CA: Brooks/Cole.

2 = Leary, M. R., & Kowalski, R. M. (1990). Impression management: A literature review and two-component model. Psychological Bulletin (107), 34-47.

3 = Deci, E. L., & Ryan, R. M. (2000). The "what" and "why" of goal pursuits: Human needs and the self-determination of behavior. Psychological Inquiry, 11 (4), 227-268.

4 = Payne, S., Hudson, J., Akehurst, S. & Ntoumanis, N. (2013). Development and Initial Validation of the Impression Motivation in Sport Questionnaire – Team. Journal of Sport and Exercise Psychology, 35, 281-298.

5 = Tice, D.M. (1992). Self-presentation and self-concept change: The looking-glass self is also a magnifying glass. Journal of Personality and Social Psychology, 63, 435-451. http://dx.doi.org/10.1037/0022-3514.63.3.435.

6 = Baumeister, R. F. (1982). A self-presentational view of social phenomena. Psychological Bulletin, 91(1), 3-26. 

7 = Dimmock, J. A., Howle, T. C., & Jackson, B. (2020). Self‐presentation in sport and exercise. In G. Tenenbaum & R. C. Eklund (Eds.), Handbook of sport psychology: Social perspectives, cognition, and applications (pp. 190-205). Hoboken, NJ: John Wiley & Sons, Inc..

Achieve extrinsic goals3

(e.g., contingent approval or external signs of worth such as image / fame)

Achieve intrinsic goals3

(e.g., self-acceptance, affiliation, community contribution, health) 

Acquisitive7

seeking social approval

Protective7

avoiding social disapproval, e.g., negative 

outcomes5 or damaging impressions5

Self-constructive self-presentation6

a general desire to present oneself in a favourable way

Maximize reward-cost ratio in social relations2

social dynamics that result from conveying a certain impression, it increases the likelihood of achieving desired outcomes (e.g., social approval, friendship, help) 

and helps avoiding punishments

Facilitate the development of desired identities2

acquiring an identity requires the execution 

of identity-related activities

Impression motivation2

the desire to create particular impressions in others’ minds […] [that] may or may not manifest itself in overt impression-relevant actions

Agentic7

obtain approval from 

others in terms of one’s 

physical qualities and 

task ability

Communal7

gain approval from 

others about one’s 

interpersonal qualities

Agentic7

avoid disapproval from 

others in terms of one’s 

physical qualities and 

task ability

Communal7

avoid disapproval from 

others about one’s 

interpersonal qualities

Self-development4

awareness that other people’s reactions to 

self-presentation may impact 

how someone views themselves

Enhance self-esteem2

reactions of people around us have the potential to increase 

(e.g., praise) or decrease (e.g., criticism) our self-esteem

Components of impression motivation that serve intrinsic goals

Significant other stressors2

Situational factors

Pressure

the presence of situational incentives for optimal, maximal, or superior performance1

Presence of an evaluative audience1,4Presence of 

comparative co-actors1

Ego relevance 

of the task / important 

personal goal(s) 

at stake1,4

Setting-related stressors (e.g., competition)

Publicity

a function of both the probability that one’s behaviour will be observed by others and the number of others who might see or learn about it3

With power to dispense valued outcomes3

Family / 

friends2 Coach(es)2Team 

mates2Media

Without power to dispense valued outcomes3

Sponsors
Selectors / 

talent scouts

1 = Baumeister, R. F., & Showers, C. J. (1986). A review of paradoxical performance effects: Choking under pressure in sports and mental tests. European Journal of Social Psychology, 16, 361-382.

2 = James, B., & Collins, D. (1997). Self-Presentational Sources of Competitive Stress During Performance. Journal of Sport & Exercise Psychology, 19, 17-35.

3 = Leary, M. R., & Kowalski, R. M. (1990). Impression management: A literature review and two-component model. Psychological Bulletin (107), 34-47.

4 = Rohleder, N., Beulen, S. E., Chen, E., Wolf, J. M., & Kirschbaum, C. (2007). Stress on the dance floor: The cortisol stress response to social-evaluative threat in competitive ballroom dancers. Personality and Social Psychology Bulletin, 33, 69–84.

5 = Leary, M. R. (1992). Self-Presentational Processes in Exercise and Sport. Journal of Sport & Exercise Psychology, 14, 339-351. 

Nonparticipation

(benchwarming), 

concerns about 

personal ability and 

importance to one’s 

own team5

Officials2

Nature of competition

(level, difficulty, 

importance, closeness)2

Requires a skill / quality 

that is important to the 

individual4

Contingency of 

rewards 

or punishments 

on level of 

performance1

Likelihood that one 

will not have a second 

chance1

Negative evaluation 

results in loss of 

standing, reputation / 

social status4

Individual 

interpretation, that 

some factors that 

determine whether one 

can reach the goal or 

not, are limited / not 

controllable4

Environmental 

demands 

(venue, type of playing 

surface and its 

condition, weather 

conditions)2

Spectators 

/ fans

Behavioural responses

1 = Leary, M. R., & Kowalski, R. M. (1990). Impression management: A literature review and two-component model. Psychological Bulletin (107), 34-47.

2 = Schütz, A. (1998). Assertive, offensive, protective, and defensive styles of self-presentation: A taxonomy. Journal of Psychology, 132(6), 611-628. doi:10.1080/00223989809599293

3 = Hart, W., Adams, J., Burton, K. A., & Tortioriello, G. K. (2017). Narcissism and self-presentation: Profiling grandiose and vulnerable Narcissists' self-presentation tactic use. Personality and Individual Differences, 104, 48-57.

4 = Definition according to the APA Dictionary of Psychology, https://dictionary.apa.org

5 = Gibson, B., & Sachau, D. (2000). Sandbagging as a self-presentational strategy: Claiming to be less than you are. Personality and Social Psychology Bulletin, 26(1), 56–70. https://doi.org/10.1177/0146167200261006.

6 = Leary, M. R. (1992). Self-Presentational Processes in Exercise and Sport. Journal of Sport & Exercise Psychology, 14, 339-351.

7 = Sadalla, E. K., Linder, D. E., & Jenkins, B. A. (1988). Sport preference: A self-presentational analysis. Journal of Sport & Exercise Psychology, 10, 214-222.

8 = Baumeister, R. F. (1984). Choking under pressure: Self-consciousness and paradoxical effects of incentives on skillful performance. Journal of Personality and Social Psychology, 46, 610-620. 

9 = Martens, R., & Landers, D. M. (1972). Evaluation potential as a determinant of coaction effects. Journal of Experimental Social Psychology, 8, 347-359.

10 = Mellalieu, S., Hanton, S. & Fletcher, D. (2006). A competitive anxiety review: Recent directions in sport psychology research. Literature Reviews in Sport Psychology. 1-45.

11 = Mesagno, C., Harvey, J. T., & Janelle, C. M. (2011). Self-presentational origins of choking: Evidence from separate pressure manipulations. Journal of Sport & Exercise Psychology, 33, 441-459.  

Impression construction

altering personal behaviours to affect others’ impressions of oneself1

Self-presentation style2

Assertive

trying to look good by 

presenting a favourable 

image2

Assertive tactics2,3

e.g., self-promotion, power 

display, blasting, 

supplication 

Offensive

trying to look good by 

making others look bad2

Offensive tactics2

e.g., derogating competitors, 

attacking sources of 

criticism, critical evaluation 

of third parties

Protective

trying not to look bad by avoiding 

the conveyance of 

negative impressions2

Protective tactics2

e.g., avoiding public attention, 

remaining silent, 

minimal self-disclosure, passive 

but friendly interaction

Defensive

trying not to look bad by 

fighting off 

negative typifications2

Defensive tactics2,3

e.g., denial, reframing, 

excuses, self-handicapping, 

sandbagging

Self-handicapping

strategy of creating 

obstacles to one’s 

performance, so that 

future anticipated 

failure can be blamed 

on the obstacle rather 

than on one’s lack of 

ability4

Sandbagging

a self-presentational 

strategy involving the 

false prediction or 

feigned demonstration 

of inability5

Experiential responses

Public self-awareness

focusing on the aspects of oneself which are observable to the outside world11

Engaging in physical 

activity

being motivated to appear 

attractive and maintain a 

social identity of being fit and 

athletic6

Quality of 

athletic performance8,9

Choice of physical activity

choosing physical activities 

based on certain 

stereotypes people hold 

about individuals that 

engage in a particular sport7

Enhanced 

performance

if it is a 

function of 

sheer effort 

(e.g., 

weightlifting, 

running)

Decreased 

performance

if it requires 

fine motor skills 

(e.g., tennis, 

golf)

State anxiety

Social anxiety 

anxiety of social situations in which embarrassment may occur10

Competitive anxiety 

negative emotional response to 

competitive stressors4

Social physique anxiety 

fear related to concerns about how others 

will perceive one’s physical appearance4

Other aspects of 

competitive anxiety (e.g., 

fear of getting injured)

Social physique anxiety as 

part of competitive anxiety

Aspects of competitive anxiety that are social in nature

Traits

• Self-focus traits  

• Social trait anxiety

Needs

• Self-presentation 

needs

Situational factors

• Setting-related 

stressors

• Significant other 

stressors

Responses

• Experiential 

responses

• Behavioural 

responses

3

1

2

4

State 

anxiety

Social 

anxiety

Social 

physique 

anxiety

Competitive 

anxiety

Individual’s reaction / performance in the social situation

Behavioural Physiological

1 2

Responses

1 2 3

Self-presentation concerns

4 5

3

Physiological 

responses not 

examined 

(outside of scope)

Experiential

Individual

Self-focus traits Self-presentation needsSocial trait anxiety

Traits Needs

5S

Individual factors

Individual interpretation 

of a social situation

Situational factors

Setting-related stressors Significant other stressors

Self-presentation concerns as a precondition 

for three types of social state anxiety 

3 - Social physique anxiety

1 - Aspects of competitive anxiety that are 

social in nature

2 - Social physique anxiety as part of 

competitive anxiety

Public self-awareness
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