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Reading Promotion in
Swedish Academic Libraries

Abstract

The aim of this study is to discern to what extent, and for what reasons, Swedish academic libraries
engage in reading promotion, aiming to increase leisure reading. Based mainly on a survey directed
at Swedish academic libraries, the study maps the proportion of libraries involved in reading
promotion of any kind, how these activities are designed, who their target groups are, and what
arguments are made for engaging—or not engaging—in such work. Theoretically, the study draws on
Carol Bacchi’s WPR-analysis. By analyzing the motivations behind reading promotion activities, for
example the “proposed solutions”, the study seeks to uncover the implied “problems” they are
intended to address. The results show that 60% of Swedish university libraries engage in reading
promotion. Most commonly, this involves the display of fiction in various ways. Many libraries organize
book clubs. When asked why they promote reading, respondents most frequently cited declining
reading skills among students as the primary reason. This decline is perceived as negatively affecting
academic literacy and increasing the risk of student dropout. Another key argument is the desire to
foster a broader educational ideal—one that emphasizes holistic student development, in which fiction
and reading for pleasure have a meaningful role. Among 40% of universities do not engage in reading
promotion, and the most common reason given was that the issue has simply never been raised for
discussion. A lack of time and resources was also cited as a contributing factor in a significant number
of cases.

Keywords: reading promotion, academic libraries, sweden, mixed methods-study, survey, wpr-
analysis, leisure reading

Introduction

In a debate article, published on the 29th of April 2025, 21 Swedish academic library directors argue
for reading promotion becoming a core mission for academic libraries (Biblioteksbladet 2025-04-29).
As reading, in particular the declining reading abilities amongst young people and students, are
defined as a societal challenge, academic libraries should be part of the solution and pursue reading
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promotion activities, the library directors argue. While public libraries have a long tradition working
with reading promotion, academic libraries have not. Traditionally academic libraries have focused
on supporting skills in relation to information literacy and academic writing. However, to what extent
reading promotion activities exist in academic libraries is not well known. As the debate article and
international research indicates there seems to be a shift where reading promotion activities have
become more common in academic libraries in recent years (Gladwin & Goulding, 2012; Camargo-
Rojas, 2024). The question is how Swedish academic libraries have responded to this trend. To what
extent has it reached Sweden? This article presents results from a mixed methods study, mainly based
on data from a survey of how widespread reading promotion activities are today at Swedish academic
libraries and what reading promotion activities are carried out. The overall aim of the article is to
discern to what extent and why Swedish academic libraries engage in activities explicitly aimed at
reading promotion. The study was guided by the following research questions:

1. How are the reading promotion activities structured in practice—what do they entail, and who are
the target groups?

2. For academic libraries that do not organize reading promotion activities, what arguments are used
to justify this position?

Furthermore, by analyzing responses in the survey, the article discusses the assumptions the reading
promotion activities rely upon to understand the motivation behind having or not having reading
promotion in academic libraries.

Previous Research

Historically, reading promotion is not new in academic libraries. Scholarly literature has documented
related activities in the North American context since the 1920s (Brookbank et al., 2018; Gladwin &
Goulding, 2012; Rathe & Blankenship, 2006). The trend declined in the 1950s due to reduced budgets,
an increased demand for scientific publications, a diminished emphasis on reading promotion in
library science departments, and the belief that books would become less important with new
technologies (Dewan, 2010; Elliott, 2007).

This negative perception began to shift at the start of the 21st century, with a resurgence of reading
promotion activities in North American academic libraries (Dali & McNiff, 2019; Dali & McNiff, 2020).
Since then, the literature has recorded similar efforts in the UK (Gladwin & Goulding, 2012), Spain
(Sanchez-Garcia & Yubero, 2015), Greece (Michailidis, 2024), Latin America (Franco et al., 2024;
Gonzélez & Martinez, 2017; Ramirez & Ibafiez, 2017), Ukraine (Kolesnykova & Demidko, 2023), South
Africa (Bangani, 2024), the Philippines (Flores & Soriente, 2023), Sri Lanka (Perera & Somaratna, 2024)
and Tirkiye (Kavak & Feride Kop, 2025). In China, such programs have recently grown in response to
state policies promoting reading (Zhou, 2024). Although these activities are documented in the
scholarly literature, international organizations such as International Federation of Library
Associations and Institutions (IFLA) and American Library Association (ALA) do not include reading
promotion within the official mission of academic libraries (Camargo-Rojas, 2025). When they do
exist, such initiatives are often short-lived, lack dedicated staff, and are not aligned with institutional
strategic plans (Camargo-Rojas, 2024).

The literature suggests that one reason for this is the traditional view among library staff that
associates reading promotion with public and school libraries. From this perspective, the primary role
of academic libraries is to support the institution’s curricular and research needs, rendering
extracurricular services or collections unnecessary (Dewan, 2013; Sanchez-Garcia & Santos-Recuenco,
2014). Surveys and interviews conducted with library staff in 2002 (Odess-Harnish, 2002), 2009
(Elliott, 2009), 2010 (Gilbert & Fister, 2010), 2012 (Diers & Simpson, 2012; Gladwin & Goulding, 2012),
and 2018 (Brookbank et al., 2018) reveal concerns that promoting recreational reading could
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undermine their image as information specialists and associate them too closely with public librarianship
(Elliott, 2007). These concerns often underlie arguments about budget constraints, staffing shortages,
or lack of staff interest (Elliott, 2009).

According to the literature, this perception stems from two key factors: the information science
orientation of library professionals and a dominant view of reading as a purely instrumental activity.
Within the information science framework, reading for pleasure or personal growth is viewed as
secondary to information retrieval (Van-Fleet, 2003), leading to a marginalization of reading studies
in academic research (Dali, 2015a). Furthermore, the structure and training of academic library staff
are usually anchored in a utilitarian concept of reading focused on academic study (Ramirez, 2015).

However, some researchers view reading promotion in a more positive light, considering it a valuable
means of supporting the core functions of universities and benefiting both users and libraries
(Camargo-Rojas, 2024). Several studies advocate for academic libraries to play a significant role in
promoting recreational and critical reading (Dewan, 2013; Nicholson, 2012; Ramirez, 2015; Sanchez-
Garcia & Yubero, 2015; Van-Fleet, 2003; Ding, 2019; Xu, 2018). They argue that libraries are well-
positioned to offer leisure reading collections, dedicated reading spaces, and activities that encourage
dialogue and engagement with non-academic texts (Sanchez-Garcia, 2019). Ultimately, these authors
contend that reading promotion should be recognized as a core function of academic libraries
(Sanchez-Garcia & Santos-Recuenco, 2012).

In this context, reading promotion can support universities’ missions—teaching, research, and
extension—in novel ways. In teaching, such initiatives are seen as supporting pedagogical goals and
surpassing them (Smith & Young, 2008). According to Sanchez-Garcia et al. (2010), developing reading
skills is essential to holistic education, and libraries should nurture these abilities to contribute
meaningfully to that goal. They also argue that these services meet both the educational and
recreational needs of students. Dali and McNiff (2020) highlight that universities’ growing focus on
student well-being and the education of the “whole person” may be the argument for promoting
recreational reading, even if such initiatives are not necessarily tied to tangible educational benefits
and goals.

Regarding the extension function, some researchers argue that academic libraries should serve both
teaching and research and a social and cultural role (Sanders, 2005; Zou et al., 2021). Torres (2005)
asserts that academic libraries can act as cultural and scientific forums, supporting holistic education
through recreational reading.

Moreover, leisure reading collections and activities may increase library foot traffic, help reduce
academic attrition, enhance library visibility, and improve the public perception of academic libraries
(Brookbank et al., 2018; Camargo-Rojas, 2025; Dewan, 2013; Elliott, 2007; Nicholson, 2012; Parlette
& Howard, 2010; Sievert et al., 2018). They also help users adapt to academic library services and
integrate into campus life (Bosman et al., 2008; Dewan, 2013; Gladwin & Goulding, 2012; Lackner et
al., 2023; Reno, 2017), foster a sense of belonging (Gauder et al., 2007), and increase the library’s
interaction with its community (Kavak & Feride Kop, 2025). Addressing the community’s need for
lifelong recreational reading services shifts the perception of reading from being purely utilitarian to
a more holistic, ongoing practice. This evolution can reposition the library as an organization
responsive to diverse individual needs (Brookbank, 2018; Dewan, 2010), as a social and cultural center
(Camargo-Rojas, 2025; Kavak & Feride Kop, 2025), and help reduce lingering skepticism toward such
services (Mack Freeman et al., 2023).

Arguments in favor of reading promotion in academic libraries also reference pedagogical studies that
highlight the importance of fostering leisure reading habits in university populations. These studies
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show that not all students arrive with established reading habits and that an instrumental view of
reading predominates among the various reading profiles (Applegate et al., 2014; Brookbank, 2023;
Elche et al., 2021; Jarvio Fernandez & Ojeda, 2018; Nicolosi & Reiter, 2024; Sanchez-Garcia, 2019;
Yubero & Larrafiaga, 2015).

There is growing recognition of the value of recreational reading in developing reading habits, lifelong
learning, and overall well-being. Studies have shown that reading for pleasure fosters the reading
habit (Larrafiaga, 2004; Camargo-Rojas, 2025)—critical for university students due to its correlation
with reading competence and academic development (Elche et al., 2018; Gallik, 1999; Lee et al., 2014;
Martin-Chang et al.,, 2021)—, lifelong learning (Buyukgoze, 2023), second-language acquisition
(Beglar et al., 2011; Bordonaro, 2011), and the promotion of humanistic thinking (Dali & Dilevko,
2006; Watson, 2015). It also helps reduce symptoms of stress (Watson, 2015), anxiety (Biswas, 2023;
Levine et al., 2022), and depression, while contributing to personal enrichment (Brookbank, 2023),
general health and well-being (Haslam, et al., 2024), more satisfying leisure experiences and a deeper
sense of social commitment (Camargo-Rojas, 2025; Caride et al., 2018), and promoting cultural and
aesthetic experiences (Franco et al., 2024; Lingmei et al., 2024). Therefore, the need to promote
recreational reading in the university environment is clear for some researchers who believe
academic libraries are well-positioned to play a key role in this effort.

The academic literature also underscores the challenges of sustaining reading promotion initiatives.
To be successful, such programs should be integrated into library policy and strategic planning (Banou
et al., 2008; Dali, 2015b; Sdnchez-Garcia & Yubero, 2015; Camargo-Rojas, 2025). There is also a need
for more research on the reading behavior of university communities (Banou et al., 2008; Dali &
McNiff, 2020), the presence of properly trained staff (Dali, 2015b; Gladwin & Goulding, 2012;
Meléndez, 2024; Flores & Soriente, 2023; Sanchez-Garcia, 2022), the inclusion of diversity-oriented
approaches (Dali & McNiff, 2020; Ramirez, 2015), and the integration of reading promotion with
information literacy (Zhou, 2024) as well as with other university units and external institutions
(Camargo-Rojas, 2025).

The international literature shows that although reading promotion was once perceived negatively in
academic libraries, this view is shifting. Libraries around the world are increasingly recognizing the
recreational reading needs of their communities, aligning with a broader focus on user experience
and holistic education. Although the international research in this area is fairly extensive, it is almost
exclusively concerned with studies of various types of local initiatives and projects. Broader
investigations—such as national overviews or cross-country comparisons—are lacking. There is just
one study that made a survey to 49.5% of UK libraries (Gladwin & Goulding, 2012), and a survey made
by the Network of Spanish University and Scientific Libraries to 39 Spanish academic libraries (Rebiun,
2018).

Moreover, there is almost a complete absence of research focusing on Swedish conditions. Swedish
research is limited to Andrén (2024) who analyzes a book club program organized by the Malmé
University Library for students in selected degree programs, drawing on interviews with participants
and librarians. Bakker (2015), in a bachelor’s thesis, examines the role of fiction in Swedish academic
libraries, using interviews with library staff.

It should, however, be mentioned that some literature also exists, focusing on literary activities
integrated into higher education — especially within certain professionally oriented programs — but
mostly without direct ties to the academic libraries. In 2001, the Swedish National Agency for Higher
Education conducted an evaluation of the so-called core curriculum courses, particularly those within
the business law program at Jonkoping University. These courses did not include subject-specific
literature but a range of other texts, including fiction, with the aim of broadening students’
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perspectives on knowledge and cultural literacy (Agélii, 2001; see also Alsheimer, 2004). Recent
Swedish research in this area includes, for instance, Rydén Gramner (2022) on the use of fiction in
medical education, and Berhardsson and Tornqvist (2022) on literature discussions in medical
education and creative writing programs using the Shared Reading method (a particular method for
group-discussions of fiction).

In summary, this study addresses a gap in existing research on academic libraries and reading
promotion in two distinct ways. First, it focuses on the Swedish context. The previously mentioned
debate article by 21 library directors advocating for enhanced reading promotion initiatives at
Swedish academic libraries, together with the fact that a national workshop on reading promotion in
academic libraries was held for the first time at Malmé University Library in 2024, indicates a growing
interest in this issue in Sweden. This development underscores the need for further research on
Swedish conditions and how it dialogs with previous research. Second, the study adopts a
comprehensive perspective, seeking to map the situation across the entire Swedish higher education
library system. Very few international studies have taken such a broad, nationwide approach to this
issue.

Theoretical Framework and Concept Definitions

In light of previous research one key question is what we define as reading promotion? Focus in this
article are activities that aim to stimulate leisure reading — e.g., different kinds of reading activities
that people engage in voluntarily in their free time. We refrain from a more precise definition of
reading promotion and have instead chosen to examine the concept of reading promotion
empirically, where the aim of the article is to understand how academic libraries perceive and define
reading promotion. Our theoretical approach has been inspired by Carol Bacchi’s What’s the Problem
Represented to Be? (WPR). Bacchi’s WPR-analysis provides a framework for examining how problems
are constructed and addressed in policy and practice. We draw in particular from the concept
“problem representation”, a key term when conducting WPR-analysis. It refers “to the form of a
problematization or the problematized phenomenon in a specific site” (Bacchi & Goodwin, 2016, p.
17) and can be used to understand how issues are problematized.

In relation to the study at hand the concept can be explained as follows: What academic libraries
propose to do about reading indicates what they think needs to change and what they think the
“problem” concerning reading is. Through analyzing their motivation for carrying out reading
promotion, e.g., their “proposed solutions”, we can understand the implied “problems” (see Bacchi
& Goodwin, 2016, p. 18-19) that reading promotion in an academic library context aims to solve. It
has therefore been pertinent to critically analyze the arguments underpinning the decision to have or
not have reading promotion activities in academic libraries. To frame our discussions about reading
and reading promotion in a wider societal and political context, we draw on Ase Hedemark’s and
Linnéa Lindskold’s study of reading politics in Sweden from 1945 until present time (2025).

Methodology

This study is based on a survey directed at the libraries of Swedish universities and university colleges.
We used the Swedish Higher Education Authority’s (UKA) official list of institutions authorized to
award academic degrees (UKA, 2025) as our starting point. From this list of 49 institutions, we
selected the 38, where the library director is part of the library network connected to The Expert
Group for Higher Education Libraries (Expertgruppen for larosatesbiblioteken) within the Association
for Swedish higher education institutions (SUHF), a collaborative organization. The goal was to include
all large universities and university colleges. The universities that do not participate in the library
network are all very small and specialized, with comparatively limited library resources.
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The result of the selection was that all 18 Swedish universities, all 12 major university colleges, 4 of
the 5 university colleges of the arts, and 4 of the 14 small, specialized higher education providers were
included in the study. In this context, it should be noted that all higher education institutions in
Sweden are state-owned, with the exception of two universities and one major university college,
which are foundation-governed, and the small specialized providers, which are mostly privately
owned. Higher education in Sweden is tuition-free, and even the foundation- and privately-owned
institutions mainly receive some public funding. Almost all Swedish university colleges call themselves
universities in English, although they officially are not. However, we have chosen to use the word
university for all institutions included in this study.

The library directors at the selected institutions were contacted via email and received information
about the survey along with a link to the questionnaire. The survey had 19 questions and was
administered through Uppsala University’s digital survey tool, “Kurt”. It remained open for three
weeks in March 2025, and by the end of the response period, all universities and major university
colleges had completed the survey; in total we got 44 answers from 35 universities. Libraries are
organized in slightly different ways at different universities. In some cases, there is a very
decentralized library organization, and therefore in two cases we received several answers from the
same university. Two of the included university colleges of the arts and one other, very small,
specialized and privately-owned university college did not respond. This corresponds to a response
rate of 92%, which must be considered an excellent result. All responding universities are listed in
Appendix 1. The survey was conducted in Swedish; Appendix 2 contains an English translation of the
qguestionnaire. As can be seen, a few questions were open-ended, and respondents had ample
opportunity to provide their own comments in addition to the predefined response options. This
allowed for some qualitative analysis.

Apart from the survey, which gave a picture of the situation in spring 2025, Swedish library statistics
also provided some information to the study, making it possible to study changes in reading
promotion initiatives, over time. The statistical data are collected annually by the National Library of
Sweden, compiled by Statistics Sweden (SCB), and made freely available as an excel-file through the
National Library’s website. Since 2015, the statistics include information on the various types of
activities organized by academic libraries. We picked out the activities relevant for our study,
collected figures on a national level for the years 2015-2024 and presented them in table 2.

Only two universities have produced any written documentation concerning their reading promotion
activities, that we were able to use in our study (Froberg, 2021; Frojdh, Tejera, & Mogensen, 2024).
However, in three cases there were some valuable information on the university websites (Stockholm
School of Economics; Linnaeus University; Swedish University of Agricultural Sciences). Finally, we
also received information from Sara Kjellberg, Library Director at Malmé University, regarding the
conference on reading promotion in academic libraries, organized by the Malmé University Library in
November 2024. She also provided us with a list of the members of the library network connected to
the Expert Group for Higher Education Libraries in SUHF, including contact details to the
representatives from all member universities, which we could use to inform them about the survey.

Analysis

How and for whom are reading promotion activities carried out?

In their survey responses, 21 academic libraries reported engaging in reading promotion activities.
Fourteen libraries indicated that they do not conduct such activities (Appendix 2). The results also
show that reading promotion activities are not necessarily new in the Swedish context. According to
the responses, activities have been conducted in eight libraries for more than five years. However,
interest in such initiatives appears to have grown in recent years. This is reflected in the fact that five
libraries began these activities three to five years ago, six started one to two years ago, and three
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initiated them this year. This suggests that if there was a negative perception of such activities among
Swedish library staff, as recorded in Bakker’s (2015) work, that perception seems to have shifted over
time.

Despite the growing interest, most libraries organize short-term initiatives throughout the year: 14
host activities a few times per semester; 4 do so once a month during the semester; and another 4
only once or twice a year. Only one library organizes weekly or biweekly activities during the
semester.

Table 1: Reading promotion activities in Swedish academic libraries, survey result 2025

Type of activity Number of universities
1. Exhibitions and displays of literature for leisure reading 17
2. Book club-related activities 15
3. Book talks 10
4. Book recommendations in social media 8
5. Author visits 5
6. Collection development, fiction for leisure reading 3
7. Book exchange activities 3
8. Other activities 5

Source: answers from the respondents in the survey

The reading promotion activities described by the libraries in an open question (Q8) have been
categorized into eight different groups, as outlined in Table 1. It is important to note that a single
library may organize several different activities, which means it can be represented in several
categories. Group 1 includes various initiatives that involve the physical display of literature with the
aim of encouraging leisure reading. Seventeen libraries have those kinds of activities or arrangements.
Examples mentioned by the informants are book exhibitions, displays of newly published books in
strategic locations within the library, book tables placed around campus, or a designated “reading
interest shelf” featuring recommendations for fiction. One library posts book suggestions on the
inside of restroom doors on campus. The exhibitions often have a specific theme and may be tied for
example to notable dates throughout the year. One library reported having a children’s literature
theme in conjunction with the Swedish schools’ autumn break, while another organized a “Banned
Books Week.”

Book club-related activities form one category and are also common. Fourteen libraries reported
organizing book club meetings. Seven of them report focusing on students. One targets international
students specifically, and one was initiated at the request of the Faculty of Education for teacher
students. One book club includes staff participants and one book club is held in English. A few libraries
also lend out book club kits to community-based groups, containing multiple copies of a book along
with guidelines for discussion. One library supports student associations that wish to start their own
book clubs, by offering meeting spaces and literature suggestions.

Book talks and similar events represent a third major category with 10 libraries. Several of them
involve faculty members in recommending books, four libraries run a special initiative called “book
relays,” where individuals share their most memorable reading experiences in brief oral
presentations. These events are often followed by related displays and written reflections on the
books. Other examples include short story readings in read-aloud sessions. Author visits form a
separate category and are offered at six libraries, in some cases in connection with a book club
(Andrén, 2024; Linnaeus University, n.d.).
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Social media book recommendations are also classified as a separate category and are found at eight
libraries. Some informants mentioned that, leading up to the winter holidays, their library has
organized an “advent calendar,” where a new book is introduced and raffled off each day.

Collection development is another category. Three academic libraries reported actively working to
enhance or highlight their fiction collections with the goal of promoting recreational reading. One
notable example is a university that has been actively engaged in reading promotion through various
initiatives for an extended period under the heading “SSE Literary Agenda,” and where collection
development plays an important role (Stockholm School of Economics). Book exchange initiatives also
constitute a category. At three libraries, efforts are made to encourage book exchanges among
students and faculty by organizing book exchange days or weeks, or by providing a designated book
exchange cabinet or shelf where visitors can leave a book and take a new one.

Finally, under the category “Other activities” falls one library’s live streaming of the announcement
of the Nobel Prize in Literature. Another library offers “Summer Bingo” — a concept borrowed from
public libraries — in which users pick up a bingo card filled with reading challenges designed to
encourage the discovery of new books and authors over the summer. Participants who return a
completed card after the summer have the chance to win prizes. There are also activities mentioned
by the informants, aimed at supporting students’ reading and writing skills, although not focused
specifically on recreational fiction-reading. One library offers “reading workshops” in which students
read and discuss scholarly literature and course materials together. Another hosts creative writing
workshops.

The results can be compared with data from Swedish Library Statistics 2015-2024 concerning on-site
activities at academic libraries, which puts the results from the survey in a wider time context. In the
statistics, these activities are divided into 15 different categories, of which we picked out the 5 related
to literary activities. They are presented in Table 2.

Table 2: Activities with literary connection in Swedish academic libraries, 2015-2024, total numbers

Year Closed Book-, Book talks Author Exhibitions

book club reading- or and book visits

meetings crossword- discussions

with cafés, open

literary meetings

connection with literary

connection

2015 1 41 4 13 164
2016 - 1 2 14 147
2017 11 19 6 8 179
2018 8 - 3 18 241
2019 10 1 6 10 229
2020 14 78 6 5 128
2021 37 28 18 17 146
2022 24 55 18 13 231
2023 28 2 28 14 250
2024 16 9 43 11 279

Source: National Library of Sweden (2025), Sweden’s official library statistics 2024,

Table (Excel): Univ-hdgskola, aktiviteter

While it is important to emphasize that the activities underlying the statistical categories may not
always be directly connected to reading promotion or fiction, the data nonetheless provide an
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indication of the growing interest in literature promotion among academic libraries over the past
decade. It aligns with the survey results indicating that an increasing number of libraries have begun
engaging in reading promotion. At the same time, it seems that libraries have changed the focus of
their activities somewhat over time. For example, it can be observed in the statistics that closed book
club meetings, open literary-themed events and author visits have become less frequent in recent
years, while book talks and exhibitions have increased. A possible explanation to that could be that
the general downturn in Swedish public finances has placed increasing strain on university budgets.
This has also affected library operations and may have led some institutions to reduce their activities
not directly tied to their traditional core missions, or to replace some of them with less costly
alternatives or with alternatives that reach a wider audience. As already mentioned, reading
promotion activities are not very frequent in most of the libraries that reported having them.

Based on the survey results, more than half of the academic libraries that promote reading target
both students and university staff. Only five libraries focus exclusively on students, and one library
specifically targets Swedish-speaking students. Additionally, one library includes alumni, and six
extend certain activities (such as events) to the general public. One library explicitly states that
reaching international and doctoral students is a priority. Most initiatives are led by library staff. Nine
libraries have designated personnel for this role, while in seven, staff members engage in these
activities primarily out of personal interest and have limited time for them. Furthermore, 19 libraries
indicate that the staff involved have prior experience with reading promotion from other contexts,
while 4 report no such experience among their staff.

Most libraries (13) carry out the reading promotion activities independently. In some cases, the
activities are organized in collaboration with other stakeholders, such as student health services,
faculty members, or individuals responsible for broader cultural programming at the university. A few
libraries also mentioned collaborations with public libraries—for example, in organizing book clubs.
In terms of teaching, one library notes that, due to their literature studies program, they frequently
create fiction displays. Another library reports that teachers have shown interest in incorporating
fiction into course literature. Notably, one library has developed a gender equality collection, aligning
with diversity and inclusion goals. The informants were also asked whether they knew about readings
and discussions of fiction organized within educational programs or courses where this would not
traditionally be expected, without any collaboration with the library. Ten libraries knew of such
examples within their university. Among the programs specifically mentioned here were medical
education, teacher training and business education.

Finally, 11 universities reported plans to expand or improve their reading promotion activities in the
future, with some including new approaches such as bibliotherapy. One university, where most
students study remotely, emphasized the importance of using these initiatives to foster social
connection.

What arguments underpin the decision to have reading promotion activities?

The results indicate that the most significant motivation for initiating reading promotion activities is
the broader national debate on reading in Sweden, particularly concerns about declining reading
skills. This decline is perceived as impacting academic literacy and increasing the risk of student
dropout. This reason was reported as very important by 11 libraries and quite important by 10. In one
of the reports (Fréjdh et al.) it is emphasized that a large proportion of their students are first-
generation university attendees, where the reason to arrange book clubs and author talks is firmly
anchored in the fact that many of them lack reading literacy which affects their abilities to succeed in
their studies. The report clearly states that academic libraries should promote academic literacy
which includes being able “to read, understand and to process texts of different genres, on different
levels” (p. 2). The implied “problem” (see Bacchi & Goodwin, p. 18—19) reading promotion aim to
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solve is thus the declining reading abilities amongst young people. This indicates an ambition of
remedying broader societal challenges. In current reading politics and debates, decreased reading is
described as the cause of societal problems. Deficiencies in reading are often presented as a societal
risk, where the importance of reading is linked to both economic and social security issues (Hedemark
& Lindskéld 2025). In this argumentation reading is defined as something instrumental, leading to
certain clear competencies you need in order to become a productive member of society.

Another way of motivating reading becomes obvious in the second most important reason to
promote reading. This reason relates to an educational ideal that emphasizes holistic student
development, in which fiction and reading for pleasure play a role. This reason was described as very
important by 9 libraries and quite important by 11. In relation to this, two libraries note that reading
activities provide students with pressure-free, enjoyable moments without the fear of being judged.
In one of the reports (Froberg, 2021) the reason is defined as an ambition to contribute to a more
general informal education, where reading literature is seen as important in its own right and for the
development of the individual. Reading appears within this perspective as something that cannot be
measured, with references to Bildung and the view of the arts as transformative for the individual.
What is problematized in this argumentation is that students do not devote enough time to leisure
reading, but mainly associate reading with performance. The academic libraries therefore nurture the
ambition of making students discover the pleasure of reading for its own sake, and design reading
promotion activities supporting this.

The third reason is the current Swedish Library Act. This legal framework was identified as quite
important by 12 libraries, very important by 5, and of low significance by 4. This motivation implies
the need of living up to demands stated in the law, not only library policy and strategic planning at
the university level.

The fourth reason is the idea of promoting the library as a space for cultural activities to attract more
visitors. This reason was considered quite important to 10 libraries, very important to 9, and of small
significance to 4. Three libraries report that they want to make the library more appealing to students
and foster positive relationships. One library mentions that this motivation has evolved, now aligning
their activities with the national reading promotion debate. This motivation suggests that the library
as a physical place is seen as important, the perceived problem being a lack of visitors or a negative
or outdated perception about the library that creates barriers to engage its services. Reading
promotion activities are thus regarded as a solution, potentially contributing in building a long-lasting
relation between students and the library, changing perceptions of the library in a fresher and more
approachable way, and opening the door to its cultural role, as other studies have stated (Sanders,
2005; Torres 2005; Kavak & Feride Kop, 2025; Zou et al., 2021).

The fifth reason is the belief that reading promotion can help students form new social connections.
It is very important to seven libraries, quite important to six, and of little importance to seven. One
library also notes that the COVID-19 pandemic played a major role, as many students felt isolated,
and social reading created new opportunities for connection. The social aspects of reading are the
main argument in this problematization where reading promotion activities are framed as a solution
in providing opportunities for students to meet each other and counteract loneliness and isolation.
This is related to the necessity to integrate students into campus life, have well-being and a sense of
belonging, specially to avoid academic drop out, as stated in other studies (Bosman et al., 2008;
Camargo-Rojas, 2025; Dewan, 2013; Gauder et al., 2007; Gladwin & Goulding, 2012; Lackner et al.,
2023; Reno, 2017).

The sixth reason involves inspiration from international library trends and practices observed in other
Swedish libraries. Nine libraries rated this as quite important, one as very important, while nine
indicated it held low significance, and three considered it completely unimportant.

Rydbeck et al. Reading promotion
10



Nordic Journal of Library and Information Studies

The least common reason is to stimulate increased use of the academic library’s fiction collections.
This reason was marked as very important by four libraries, quite important by seven, of low
significance by four, and completely unimportant by seven. One library explicitly stated that its
primary goal was to promote the use of its fiction collection. Additionally, another reported that the
activities originated from the personal interest of library staff in literature and reading.

Moreover, in reports from two libraries, several challenges in promoting reading in academic libraries
are identified. First, one emphasizes the importance of having support from university leadership,
with one stating that reading promotion should be part of the academic library’s mission. They also
stress the need for a student-centered approach, aiming to engage students from all faculties,
particularly male students. They recognize the considerable behind-the-scenes work required to run
these activities, and simultaneously that it takes minimal resources. One also noted that students may
expect librarians leading Shared Reading sessions to be literature experts. Finally, one points out that
reading promotion in academic libraries is an emerging field of research.

What arguments underpin the decision not to have reading promotion activities?

As previously mentioned, 14 of the 35 responding universities, i.e., 40%, do not organize any reading
promotion activities at all. No clear pattern emerges as to which institutions belong to this group. All
three privately owned specialized colleges, as well as the university colleges of arts, fall into this
category; one possible explanation is that they are all very small, and thus have relatively limited
resources for library services compared to the larger universities. However, two of the largest
academic libraries — at Uppsala University and Stockholm University — are also among them. The
rest of the group includes both university colleges and newer, smaller universities.

When asked why they do not engage in reading promotion activities, the respondents gave a variety
of answers. Only one library (at one of the newer universities) stated that reading promotion does
not fall within the remit of academic libraries, but should instead be the responsibility of public
libraries. Another library reported a lack of support from university or faculty leadership for such
initiatives. The most common reasons, however, were that the issue has simply never been discussed
or that there is a lack of financial resources.

Final discussion and conclusions

The results show that reading promotion in academic libraries are defined as important for a number
of different reasons such as remedying declining reading abilities in society, enhancing Bildung and
social well-being amongst students. The argumentation for not having reading promotion activities is
more diverse. The reasons not to have reading promotion range from a perceived lack of financial
resources to not having discussed the issue or claiming reading promotion activities not part of the
libraries’ mission.

In Swedish society in general, the value of reading has increasingly been instrumentalized and is today
assessed in relation to what it is capable of resolving in other areas. Reading promotion can thus be
seen as a solution aimed to solve challenges mainly in other societal areas such as in educational and
labor market areas, where reading ability plays a role in how productive a person is expected to be
and in the long run improve the country’s economic productivity. Increased reading is assumed to
improve language development, which in turn can help reduce segregation and social exclusion
(Hedemark & Lindskold, 2025). This societal view of reading, dominating reading politics and public
debate, is to some extent reflected in the academic libraries’ reasoning behind promoting reading.

But another way of arguing for reading promotion activities, which initially may appear to be the
opposite of the aforementioned, is also found in the libraries’ argumentation. Central tenets in that
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line of reasoning is the view that reading plays an important role in its own right and for the
development of Bildung. It is stated as pivotal to provide opportunities where students can read
without the pressure of being measured or graded. However, the two problem representations,
where reading is either seen as the solution for remedying other societal problems or as a way of
nurturing general Bildung, both firmly link reading to fundamental values in the democratic society of
today. The promotion of reading thus becomes a central issue for more and more stakeholders,
organizations and activities in society (Hedemark & Lindskéld, 2025). Academic libraries’ interest in
reading promotion can thus be viewed in light of this development. These two main arguments can
also be seen as supporting reading promotion in academic libraries in other parts of the world. The
first has been predominant, particularly in the North American context (Dali & McNiff, 2020). This
argument has shaped the nature of that inclusion, where non-academic reading is justified insofar as
it supports educational and professional objectives. The second argument relates to educating the
“whole person” and promoting well-being, even when such initiatives are not tied to tangible
educational benefits or goals. This perspective has begun to gain importance in the current university
context (Camargo-Rojas, 2025; Dali & McNiff, 2020).

Another potential answer to academic libraries’ increasing interest in reading promotion might be the
development of library education in Sweden. Historically, Swedish library education was divided into
two tracks: one for public librarians and one for research librarians. In the early 1990s, however, the
education changed into a generalist program in Library and Information Science (LIS) for the entire
library sector. This means that today’s LIS students view public and academic libraries as part of a
shared labor market, and it is now entirely unremarkable for someone to begin their career at a public
library and later move into academic librarianship — something that was not common in the past.
When asked whether one or more of the staff members engaged in reading promotion at their
academic library had prior experience in such work — e.g., from public libraries or as book club
facilitators — 83% of the universities answered in the affirmative. The conclusion must be that
personal engagement on the part of academic library staff, combined with experience and skills
acquired elsewhere, is likely a key factor in explaining why reading promotion activities have become
increasingly common in Swedish academic libraries in recent years.

In this context, it can also be noted that the growing interest in various types of reading promotion
activities appears to be part of a broader strategic objective among libraries: to emphasize the
significance and value of the physical library space at a time when many services are otherwise
available digitally. This trend is particularly evident in public libraries, which now offer a wide range
of activities of very different kinds — many of which are not directly related to the library’s traditional
role in promoting reading, but rather reflect a broader cultural mission. The literary activities currently
found at academic libraries — such as book clubs, author talks, exhibitions, and book discussions—
suggest a similar development in this part of the library sector. Library statistics from 2015 to 2024
show a significant increase in all types of on-site-activities at academic libraries, not just those directly
related to reading promotion. In 2024, the number of such activities was nearly three times as high
as in 2015. An illustrative example is the library at the Swedish University of Agricultural Sciences,
which offers a wide variety of reading promotion activities, such as book clubs, poetry walks, book
relays, and author talks. In addition, it hosts knitting and crafts cafés, yoga, sewing circles, workshops
where participants learn how to repair clothes using embroidery techniques, and provides art kits for
students and staff interested in exploring their creative abilities (Swedish University of Agricultural
Sciences, n.d.).

It may be that for anything to happen there needs to be someone who is truly passionate about the
matter. In response to the question of where the initiative for reading promotion activities typically
originates, the overwhelming majority reported that it came from the library staff themselves. At
several institutions, staff members had been formally assigned to work on such activities as part of
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their job. However, at quite a few institutions, those responsible for the activities had become
involved based on personal interest, without any specifically allocated work hours for this purpose.

Compared to the situation in other parts of the world, where academic librarians often lack the skills
and passion needed to carry out reading promotion activities (Elliott, 2007; Sdnchez-Garcia & Yubero,
2015; Dali, 2015b; Gladwin & Goulding, 2012; Meléndez, 2024; Flores & Soriente, 2023; Sanchez-
Garcia, 2022), academic libraries that do reading promotion activities in Sweden tend to have
librarians who are quite well prepared for such initiatives. This difference likely reflects the influence
of each country’s library science education (for example, if it is a master and undergrad, or if the
person studied a humanities career before) and the individual librarian’s prior experience with
reading promotion. However, it also confirms findings from previous studies (Camargo-Rojas, 2025;
Dali, 2015b): these activities often depend on the enthusiasm of a librarian for whom reading is a
lifestyle. When that person leaves, the initiatives frequently end as well.

In general, as documented in academic literature from other parts of the world (Camargo-Rojas,
2024), reading promotion initiatives in Sweden tend to be short-lived and are not typically included
in library strategic plans. Compared to the results from Rebiun (2019) in Spain, where 46% of the 39
libraries surveyed carry out initiatives regularly, in Sweden only one reports doing so. However, one
library that has carried out small-scale reading promotion activities for several years has incorporated
them recently into its operational plan. This suggests that when such activities are sustained over a
long period (and accompanied by broader public discussions, such as the ongoing conversation in
Sweden about reading) libraries may begin to integrate them into their strategic planning and develop
more robust programs, as other studies have also indicated (Camargo-Rojas, 2025; Gonzalez &
Martinez, 2017).

The results also show that reading promotion activities made Swedish academic libraries expand their
public to university staff and externals, as other international studies have shown (Camargo-Rojas,
2025). The collaboration with other university units or external organizations, which has been
documented as crucial to long-term and strong programs (Camargo-Rojas, 2025) is in its early stages.
The inclusion of diversity-oriented approaches, that has stated of real importance in other studies
(Dali & McNiff, 2020; Ramirez, 2015) is only identified in one Swedish library.

The results of this study are limited with its focus mainly on a quantitative method. Research that
delves deeper into qualitative methods, where institutional, material and social aspects are taken into
consideration is needed to fully understand why Swedish academic libraries engage (or not engage)
in activities explicitly aimed at reading promotion. However, the results show, as previous research
indicates, that although reading promotion was once perceived negatively in academic libraries, this
view is shifting. Activities appear to have grown in recent years and are more common than what one
might expect. The first conference on reading promotion in Swedish academic libraries, organized by
Malmo University library in November 2024, where 12 of the universities in the survey of this study
took part (Clemens, 2024; email from Kjellberg), also shows that there is a desire to raise the issue,
as does the fact that Chalmers University of Technology in 2025 dedicated its annual network
conference, Chals, to reading promotion and academic libraries (R6shammar, 2025). As stated in the
debate article by academic library directors: “When reading is raised as a societal challenge, shouldn’t
we, as academic libraries, also be part of the solution?” (Biblioteksbladet 2025-04-29). The
development towards more reading promotion activities, identified in this study, might be an
indication that academic libraries have risen to that occasion. However, this study shows that even
though there is a change in perception, not necessarily all academic libraries of a country decide to
do it. The percentage in this study, 60% yes and 40% no, shows that this is an option for academic
libraries, but not necessarily something mandatory. Although it is not demonstrated to be a core
function of academic libraries, as argued by authors such as Sanchez-Garcia & Santos-Recuenco
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(2012), it is seen as an important option, and for some, it should indeed be part of the library’s
mission.

Acknowledgements
We thank the survey respondents at Swedish universities for their participation.

References

44 survey answers from 35 Swedish universities

Email from Sara Kjellberg to Kerstin Rydbeck 2025-01-02 with the following documents:

- List of participants at the conference at Malmo University Library on November 13, 2024, on
reading promotion and academic libraries

- Notes from the discussions at the conference at Malmé University Library on November 13,
2024, on reading promotion and academic libraries.

- alist of the members in the library network connected to the Expert Group for Higher
Education Libraries in the Association of Swedish Higher Education Institutions (SUHF), with
contact details.

Agélii, K. (2001). Core curriculum — en bildningsresa: utvérdering och beskrivning av ett
bildningskoncept fér hégskolestudenter. Swedish National Agency for Higher Education.

Alsheimer, L. (2004). Bildningsresan: fran ensidig instrumentell utbildning till
sammanhangsskapande bildning. Prisma.

Andrén, K. (2024). Lasframjande larosatesbibliotek: studenters deltagande i en @mnes- och
professionsoversrkridande bokcirkel pa ett larosatesbibliotek. Nordic Journal of Library and
Information Studies, 5(2), 1-21. https://doi.org/10.7146/njlis.v5i2.148822

Applegate, A. J., Applegate, M. D., Mercantini, M. A., McGeehan, C. M., Cobb, J. B., DeBoy, J. R,,
Modla, V. B., & Lewinski, K. E. (2014). The Peter effect revisited: Reading habits and attitudes of
college students. Literacy Research and Instruction, 53(3), 188-204.
https://doi.org/10.1080/19388071.2014.898719

Association of Swedish Higher Education Institutions (SUHF) (n.d.). Expertgruppen for
larosatesbiblioteken. Accessed 2025-05-31. https://suhf.se/arbetsgrupper/expertgruppen-for-
larosatesbiblioteken/

Bacchi, C., & Goodwin, S. (2016). Poststructural policy analysis: A guide to practice. Palgrave
Macmillan.

Bakker, B. (2015). Fiction at academic libraries: An investigation into fiction collections and reading
promotion at Swedish academic libraries [Bachelor’s thesis, University of Boras]. https://www.diva-
portal.org/smash/get/diva2:840620/FULLTEXTO1.pdf

Bangani, S. (2024). Academic libraries’ support for quality education through community
engagement. Information Development, 40(4) 590-601.
https://doi.org/10.1177/02666669231152862

Banou, C., Kostagiolas, P. A., & Olenoglou, A. M. (2008). The reading behavioral patterns of the
lonian University graduate students: Reading policy of the Greek academic libraries. Library
Management, 29(6/7), 489-503. https://doi.org/10.1108/01435120810894518

Rydbeck et al. Reading promotion
14


https://doi.org/10.7146/njlis.v5i2.148822
https://doi.org/10.1080/19388071.2014.898719
https://suhf.se/arbetsgrupper/expertgruppen-for-larosatesbiblioteken/
https://suhf.se/arbetsgrupper/expertgruppen-for-larosatesbiblioteken/
https://www.diva-portal.org/smash/get/diva2:840620/FULLTEXT01.pdf
https://www.diva-portal.org/smash/get/diva2:840620/FULLTEXT01.pdf
https://doi.org/10.1177/02666669231152862
https://doi.org/10.1108/01435120810894518

Nordic Journal of Library and Information Studies‘

Beglar, D., Hunt, A., & Kite, Y. (2012). The effect of pleasure reading on Japanese university EFL
learners’ reading rates. Language Learning, 62(3), 665—-703. https://doi.org/10.1111/j.1467-
9922.2011.00651.x

Bernhardsson, K., & Tornqgvist, A. K. (2022). Obduktion och mjuka texter: Shared Reading som metod
pa universitetet. In T. Forslid, A. Ohlsson, K. Rydbeck, K. I. Skjerdingstad, M. Steenberg, & T. M.
Tangeras (Eds.), Shared Reading i Skandinavia: Forskning og praksis (pp. 257-287). ABM-Media.

Biblioteksbladet (2025-04-29). Lat oss stdrka svenska studenters férmaga att lasa.
https://www.biblioteksbladet.se/ideer/debatt/lat-oss-starka-svenska-studenters-formaga-att-lasa/

Biswas, S. (2023). Attitude, perception and practice towards pleasure reading among university
students: A case study. Library Philosophy and Practice (e-journal), 1-24.
https://digitalcommons.unl.edu/libphilprac/7640

Bordonaro, K. (2011). Recreational reading of international students in academic libraries. The
Reading Matrix, 11(3), 269-278.

Bosman, R., Glover, J., & Prince, M. (2008). Growing adult readers: Promoting leisure reading in
academic libraries. Urban Library Journal, 15(1). https://academicworks.cuny.edu/ulj/vol15/iss1/5

Brookbank, E. (2023). “It makes you feel like more of a person:” The leisure reading habits of
university students in the US and UK and how academic libraries can support them. College &
University Libraries. 30(3), 53—94. https://doi.org/10.1080/10691316.2023.2261918

Brookbank, E., Davis, A. M., & Harlan, L. (2018). Don’t call it a comeback: Popular reading collections
in academic libraries. Reference & User Services Quarterly, 58(1), 28—39.
https://doi.org/10.5860/rusq.58.1.6838

Buyukgoze, H. (2023). Linking beliefs in reading with lifelong learning tendencies among
undergraduates: The mediating role of enthusiasm for reading. Psychology in the Schools, 60, 3995—
4010. https://doi.org/10.1002/pits.22951

Camargo-Rojas, L. (2024). Recreational reading promotion and academic libraries mission: A
systematic review. Ocnos, 23(1). https://doi.org/10.18239/ocnos_2024.23.1.388

Camargo-Rojas, L. (2025). Hacia una mision ampliada de la biblioteca universitaria. El fomento de la
lectura recreativa como conector entre textos, personas, saberes y entornos: El caso de promocion
de la lectura de una Institucion de Educacion Superior privada en Bogotd, Colombia. [Doctoral
dissertation, University of Deusto].

Caride, J. A., Caballo, M. B., & Gradaille, R. (2018). Leer en tiempos de ocio: los estudiantes, futuros
profesionales de la educacién, como sujetos lectores. Ocnos, 17(3), 7-18.
https://doi.org/10.18239/ocnos 2018.17.3.1707

Clemens, A. (2024). Dags att prata lasframjande for universitetsstudenter. Biblioteksbladet, 2024-
04-22. https://www.biblioteksbladet.se/nyheter/dags-att-prata-lasframjande-for-
universitetsstudenter/

Rydbeck et al. Reading promotion
15


https://doi.org/10.1111/j.1467-9922.2011.00651.x
https://doi.org/10.1111/j.1467-9922.2011.00651.x
https://www.biblioteksbladet.se/ideer/debatt/lat-oss-starka-svenska-studenters-formaga-att-lasa/
https://digitalcommons.unl.edu/libphilprac/7640
https://academicworks.cuny.edu/ulj/vol15/iss1/5
https://doi.org/10.1080/10691316.2023.2261918
https://doi.org/10.5860/rusq.58.1.6838
https://doi.org/10.1002/pits.22951
https://doi.org/10.18239/ocnos_2024.23.1.388
https://doi.org/10.18239/ocnos_2018.17.3.1707
https://www.biblioteksbladet.se/nyheter/dags-att-prata-lasframjande-for-universitetsstudenter/
https://www.biblioteksbladet.se/nyheter/dags-att-prata-lasframjande-for-universitetsstudenter/

Nordic Journal of Library and Information Studies

Dali, K. (2015a). How we missed the boat: Reading scholarship and the field of LIS. New Library
World, 116(9/10), 477-502. https://doi.org/10.1108/NLW-01-2015-0007

Dali, K. (2015b), Readers’ advisory: Can we take it to the next level? Library Review, 64(4/5), 372—
392. https://doi.org/10.1108/LR-03-2015-0032

Dali, K., & Dilevko, J. (2006). Toward improved collections in medical humanities: Fiction in academic
health sciences libraries. The Journal of Academic Librarianship, 32(3), 259-273.
http://dx.doi.org/10.1016/j.acalib.2006.02.008

Dali, K. & McNiff, L. (2019). What citation patterns reveal about reading research and practice in
academic libraries. Reference Services Review, 47(4), (570-593). https://doi.org/10.1108/RSR-07-
2019-0044

Dali, K., & McNiff, L. (2020). Reading work as a diversity practice: A differentiated approach to
reading promotion in academic libraries in North America. Journal of Librarianship and Information
Science, 52(4), 1050-1062. https://doi.org/10.1177/0961000620902247

Dewan, P. (2010). Why your academic library needs a popular reading collection now more than
ever. College and Undergraduate Libraries, 17(1), 44—64.
https://doi.org/10.1080/10691310903584775

Dewan, P. (2013). Reading matters in the academic library. Reference and User Services Quarterly,
52(4), 309-319. https://doi.org/10.5860/rusqg.52n4.309

Diers, B., & Simpson, S. (2012). At your leisure: Establishing a popular reading collection at UBC
library. Evidence Based Library and Information Practice, 7(2), 49—66.
https://doi.org/10.18438/B84W4G

Ding, K. (2019). Research on the thoughts and models of reading promotion of university library in
the new media era. In Proceedings of the 4th International Conference on Contemporary Education,
Social Sciences and Humanities (ICCESSH 2019). https://doi.org/10.2991/iccessh-19.2019.395

Elche, M., Sanchez-Garcia, S., & Yubero, S. (2018). Lectura, ocio y rendimiento académico en
estudiantes universitarios del area socioeducativa. Educacion XX1, 22(1), 215-237.
https://doi.org/10.5944/educxx1.21548

Elche, M., Yubero, S., & Larrafiaga, E. (2021). Reading in print and digital formats: A study with
young university students in Spain. fkala: Revista De Lenguaje y Cultura, 26(2), 269-281.
https://doi.org/10.17533/udea.ikala.v26n2a01

Elliott, J. (2007). Academic libraries and extracurricular reading promotion. Reference and User
Services Quarterly, 46(3), 34—43. https://doi.org/10.5860/rusq.46n3.3

Elliott, J. (2009). Barriers to extracurricular reading promotion in academic libraries. Reference and
User Services Quarterly, 48(4), 340-346. https://doi.org/10.5860/rusg.48n4.340

Flores, R. M., & Soriente, V. (2023). Does the promotion of leisure reading still exist in academic
libraries? A closer look of reading programs in Philippine universities. Qualitative and Quantitative
Methods in Libraries (QQML), 12(4), 671-687. https://www.qgml-
journal.net/index.php/ggml/article/view/865

Rydbeck et al. Reading promotion
16


https://doi.org/10.1108/NLW-01-2015-0007
https://doi.org/10.1108/LR-03-2015-0032
http://dx.doi.org/10.1016/j.acalib.2006.02.008
https://doi.org/10.1108/RSR-07-2019-0044
https://doi.org/10.1108/RSR-07-2019-0044
https://doi.org/10.1177/0961000620902247
https://doi.org/10.1080/10691310903584775
https://doi.org/10.5860/rusq.52n4.309
https://doi.org/10.18438/B84W4G
https://doi.org/10.2991/iccessh-19.2019.395
https://doi.org/10.5944/educxx1.21548
https://doi.org/10.17533/udea.ikala.v26n2a01
https://doi.org/10.5860/rusq.46n3.3
https://doi.org/10.5860/rusq.48n4.340
https://www.qqml-journal.net/index.php/qqml/article/view/865
https://www.qqml-journal.net/index.php/qqml/article/view/865

Nordic Journal of Library and Information Studies

Franco, P. A. A, de Assis, M. P., & da Costa, E. R. (2024). A¢Ges culturais em bibliotecas
universitarias brasileiras: revisdo sistematica da literatura. Boletim Técnico Do Senac, 50.
https://doi.org/10.26849/bts.v50.981

Fréberg, K. (2021). Projektrapport: skénlitteratur pé Orebro universitetsbibliotek, projekt 2. Orebro
University.

Frojd, P., Tejera, P., & Wogensen, L. (2024). Mau Reads: Rekreativ ldsning som nytt uppdrag for
ldrosdtesbibliotek. Malmé University.

Gallik, J. D. (1999). Do they read for pleasure? Recreational reading habits of college students.
Journal of Adolescent and Adult Literacy, 42(6), 480—488.

Gauder, H., Giglierano, J., & Schramm, C. H. (2007). Porch reads: Encouraging recreational reading
among college students. College and Undergraduate Libraries, 14(2), 1-24.
https://doi.org/10.1300/J106v14n02 01

Gilbert, J., & Fister, B. (2011). Reading, risk, and reality: College students and reading for pleasure.
College and Research Libraries, 72(5). https://doi.org/10.5860/crl-148

Gladwin, R., & Goulding, A. (2012). Recreational reading in university libraries in The United
Kingdom. New Review of Academic Librarianship, 18(2), 140-164.
https://doi.org/10.1080/13614533.2012.709213

Haslam, S., Miller, J., & Cantwell-Jurkovic, L. P. (2024). The flow of comfort: Bibliotherapy, the
history of literary caregiving, and the academic library today. In P. Laureen, L. P. Cantwell-Jurkovic
(Eds.), Intersections in healing: Academic libraries and the Health Humanities (pp. 63—82). Rowman
& Littlefield.

Hedemark, A., & Lindskold, L. (2025). Den frivilliga ldsaren: Lisningens politik i Sverige efter 1945.
Gidlunds Forlag.

Jarvio Fernandez, A. O., & Ojeda, M. M. (2018). La lectura no utilitaria en la universidad en la era
digital: un analisis multivariante que ubica el texto impreso en la lectura de literatura. Palabra Clave,
7(2), 1-15. https://doi.org/10.24215/18539912e051

Kavak, A. & Kop, A. F. (2025). Organized social and cultural activities in academic libraries: A study
from Tarkiye. Libraries and the Academy, 25(2), 251-270.
https://doi.org/10.1353/pla.2025.2a955945

Kolesnykova, T. O., & Demidko, M. D. (2024). Developing a sense of community in the activities of
the university library of Ukraine in wartime (on the example of the scientific library of USUST).
University library at a new stage of social communications development: Conference proceedings,
(9), 191-203. https://doi.org/10.15802/unilib/2024 319086

Lackner, J., Luxmore, R., & Kneedler-Shorten, X. (2023). Book clubs as means of reducing library
anxiety. Journal of New Librarianship, 8(1), 20—40. https://doi.org/10.33011/newlibs/13/2

Rydbeck et al. Reading promotion
17


https://doi.org/10.26849/bts.v50.981
https://doi.org/10.1300/J106v14n02_01
https://doi.org/10.5860/crl-148
https://doi.org/10.1080/13614533.2012.709213
https://doi.org/10.24215/18539912e051
https://doi.org/10.1353/pla.2025.a955945
https://doi.org/10.15802/unilib/2024_319086
https://doi.org/10.33011/newlibs/13/2

Nordic Journal of Library and Information Studies

Larraiaga, E. (2004). La lectura en los estudiantes universitarios: variables psicosociales en la
formacion de los hadbitos lectores [Doctoral dissertation, University of Castilla-La Manchal.
https://ruidera.uclm.es/xmlui/handle/10578/931

Lee, J., & Graesser, A. C. (2014). Universal factors of student achievement in high-performing
Eastern and Western countries. Journal of Educational Psychology, 106(2), 364—374.
https://doi.org/10.1037/a0035609

Levine, S. L., Cherrier, S., Holding, A. C., & Koestner, R: (2022). For the love of reading: Recreational
reading reduces psychological distress in college students and autonomous motivation is the key.
Journal of American College Health, 70(1), 158—164.
https://doi.org/10.1080/07448481.2020.1728280

Lingmei, L., Zhenbo, L., & Yixuan, G. (2024). Analysis on art reading promotion models from the
perspective of library aesthetic education innovation: A multi-case study of Zhejiang University of
Technology library. Journal of academic libraries, (03), 108-117.
https://doi.org/10.16603/j.issn1002-1027.2024.03.014

Linnaeus University (n.d.). LinnéReads: bokcirklar fér dig som student. Accessed 2025-05-31.
https://Inu.se/ub/om-biblioteket/linnereads-bokcirklar-for-studenter/

Mack Freeman, J., Manci, C., Cruz, S., & Sheldon, K. (2023). “You have my sword.” “You have my
bow.” “And my axe.”: Creating a popular reading collection through interdepartmental
collaboration. Public Services Quaterly, 19(2), 83-98.
https://doi.org/10.1080/15228959.2022.2133787

Martin-Chang, S., Kozak, S., Levesque, K., Calarco, N., & Mar, R. A. (2021). What’s your pleasure?
exploring the predictors of leisure reading for fiction and nonfiction. Reading and writing, 34(6),
1387-1414. https://doi.org/10.1007/s11145-020-10112-7

Meléndez Ortiz, B. E. (2024). Formacion de lectores para el desarrollo de habilidades informativas
en la educacidn superior mexicana. Revista Estudios De La Informacion, 2(2), 35-52.
https://doi.org/10.54167/rei.v2i2.1720

Michailidis, T. (2024). Enhancing reading skills in an academic library: A case study of a reading
group. Futurity Education, 4(1), 290-305. https://doi.org/10.57125/FED.2024.03.25.15

National library of Sweden (2025). Sweden’s official library statistics 2024.
https://www.kb.se/samverkan-och-utveckling/nytt-fran-kb/nyheter-samverkan-och-
utveckling/2025-05-14-sveriges-officiella-biblioteksstatistik-2024.html

Nicholson, H. (2012). How to be engaging: Recreational reading and readers’ advisory in the
academic library. Public Services Quarterly, 8(2), 178—186.
https://doi.org/10.1080/15228959.2012.675286

Nicolosi, G., & Reiter, L. (2024). The leisure reading habits of undergraduate business students.
College and Undergraduate Libraries, 31(3—4), 79-99.
https://doi.org/10.1080/10691316.2024.2391736

Odess-Harnish, K. (2002). Making sense of leased popular literature collections. Collection
Management, 27(2), 55-74. https://doi.org/10.1300/J105v27n02 06

Rydbeck et al. Reading promotion
18


https://ruidera.uclm.es/xmlui/handle/10578/931
https://doi.org/10.1037/a0035609
https://doi.org/10.1080/07448481.2020.1728280
https://doi.org/10.16603/j.issn1002-1027.2024.03.014
https://lnu.se/ub/om-biblioteket/linnereads-bokcirklar-for-studenter/
https://doi.org/10.1080/15228959.2022.2133787
https://doi.org/10.1007/s11145-020-10112-7
https://doi.org/10.54167/rei.v2i2.1720
https://doi.org/10.57125/FED.2024.03.25.15
https://www.kb.se/samverkan-och-utveckling/nytt-fran-kb/nyheter-samverkan-och-utveckling/2025-05-14-sveriges-officiella-biblioteksstatistik-2024.html
https://www.kb.se/samverkan-och-utveckling/nytt-fran-kb/nyheter-samverkan-och-utveckling/2025-05-14-sveriges-officiella-biblioteksstatistik-2024.html
https://doi.org/10.1080/15228959.2012.675286
https://doi.org/10.1080/10691316.2024.2391736
https://doi.org/10.1300/J105v27n02_06

Nordic Journal of Library and Information Studies

Parlette, M., & Howard, V. (2010). Personal growth, habits, and understanding: Pleasure reading
among first-year university students. Evidence Based Library and Information Practice, 5(4), 53—69.
https://doi.org/10.18438/B8C61M

Perera, K.K. N. L., & Somaratna, S. D. (2024). Undergraduates’ perspectives on promoting pleasure
reading facilities in university libraries: A case study. Journal of Sri Lanka Library Review, 38(1), 1-15.
https://doi.org/10.4038/slIr.v38i1.67

Ramirez, E. (2015). La biblioteca universitaria, un espacio de formacion de lectores. In E. Ramirez
(Ed.), Tendencias de la lectura en la universidad (pp. 49—74). UNAM.
https://doi.org/10.22201/iibi.9786070263897e.2015

Rathe, B., & Blankenship, L. (2006). Recreational reading collections in academic libraries. Collection
Management, 30(2), 73-85. https://doi.org/10.1300/J105v30n02 06

Rebiun (2019). Promocion de la lectura en bibliotecas universitarias. Rebiun, Linea 1.
http://hdl.handle.net/20.500.11967/252

Reno, L. M. (2017). Mistakes were made: Strict curricular focus and student retention in academic
libraries. Codex: The Journal of the Louisiana Chapter of the ACRL, 4(3), 39—-63.
https://journal.acrlla.org/index.php/codex/article/view/135

Rydén Gramner, A. (2022). Cold heart, warm heart: On fiction, interaction, and emotion in medical
education [Doctoral dissertation, Linképing University].

Roshammar, M. (2025). Fokus pa arets Chals: “Bibliotekets roll som lasframjare”. Biblioteksbladet
2025-09-19. https://www.biblioteksbladet.se/nyheter/fokus-pa-arets-chals-bibliotekets-roll-som-

lasframijare/

Sanders, M. (2005). Paperbacks and a percolator: Fostering a sense of community in the academic
library. Mississippi Libraries, 69(1), 5—6.

Sanchez-Garcia, S. (2019). Lectura y rendimiento académico: actuaciones desde la biblioteca
universitaria. Anuario Think EPI, 13(1), 1-8. https://doi.org/10.3145/thinkepi.2019.e13b03

Sanchez-Garcia, S. (2022). Contradicciones en torno a la lectura: el continuo si pero no. Anuario
ThinkEPI, 16. https://doi.org/10.3145/thinkepi.2022.e16a04

Sanchez-Garcia, S., & Santos-Recuenco, E. (2012). Leer por leer: la promocion de la lectura desde la
biblioteca universitaria. Mi biblioteca, (28), 48-51. https://gredos.usal.es/handle/10366/144743

Sanchez-Garcia, S., & Santos-Recuenco, E. (2014). Biblioteca 2.0 y alfabetizacién lectora: una vision
critica. In S. Yubero, & E. Larrafiaga (Eds.), Propuestas socioeducativas para la alfabetizacion lectora
(pp. 33—42). University of Castilla-La Mancha. https://www.uclm.es/centros-
investigacion/CEPLI/Publicaciones/Publicaciones/Coediciones/Propuestas-socioeducativas-para-la-
alfabetizacion-lectora

Sanchez-Garcia, S., & Yubero, S. (2015). Leer en la universidad. La promocidn de lectura desde la
biblioteca universitaria. In: S. Sdnchez-Garcia, & S. Yubero (Eds.), Las bibliotecas en la formacidn del
hdbito lector (pp. 159-188). Universidad de Castilla-La Mancha. https://www.uclm.es/centros-

Rydbeck et al. Reading promotion
19


https://doi.org/10.18438/B8C61M
https://doi.org/10.4038/sllr.v38i1.67
https://doi.org/10.22201/iibi.9786070263897e.2015
https://doi.org/10.1300/J105v30n02_06
http://hdl.handle.net/20.500.11967/252
https://journal.acrlla.org/index.php/codex/article/view/135
https://www.biblioteksbladet.se/nyheter/fokus-pa-arets-chals-bibliotekets-roll-som-lasframjare/
https://www.biblioteksbladet.se/nyheter/fokus-pa-arets-chals-bibliotekets-roll-som-lasframjare/
https://doi.org/10.3145/thinkepi.2019.e13b03
https://doi.org/10.3145/thinkepi.2022.e16a04
https://gredos.usal.es/handle/10366/144743
https://www.uclm.es/centros-investigacion/CEPLI/Publicaciones/Publicaciones/Coediciones/Propuestas-socioeducativas-para-la-alfabetizacion-lectora
https://www.uclm.es/centros-investigacion/CEPLI/Publicaciones/Publicaciones/Coediciones/Propuestas-socioeducativas-para-la-alfabetizacion-lectora
https://www.uclm.es/centros-investigacion/CEPLI/Publicaciones/Publicaciones/Coediciones/Propuestas-socioeducativas-para-la-alfabetizacion-lectora
https://www.uclm.es/centros-investigacion/CEPLI/Publicaciones/Publicaciones/ColeccionArcadia/Las-bibliotecas-en-la-formacon-del-habito-lector

Nordic Journal of Library and Information Studies

investigacion/CEPLI/Publicaciones/Publicaciones/ColeccionArcadia/Las-bibliotecas-en-la-formacon-
del-habito-lector

Sanchez-Garcia, S., Yubero, S., & Larrafiaga, E. (2010). El papel de la biblioteca universitaria en la
formacidn del habito lector. In XV Jornadas Bibliotecarias de Andalucia. Asociacion Andaluza de
Bibliotecarios. http://hdl.handle.net/10578/93

Sievert, K., Fick, A., Adamski, B., Merrill, A., & LeMay, D. (2018). Library, library, make me a match
impact of form-based readers’ advisory on academic library use and student leisure reading.
Reference and User Services Quarterly, 57(4), 254-265. https://doi.org/10.5860/rusq.57.4.6703

Smith, R., & Young, N. J. (2008). Giving pleasure its due: Collection promotion and readers’ advisory
in academic libraries. Journal of Academic Librarianship, 34(6), 520-526.
https://doi.org/10.1016/j.acalib.2008.09.003

Stockholm School of Economics (n.d.). SSE Literary agenda. Accessed 2025-05-31.
https://www.hhs.se/sv/samverkan/sse-initiatives/art-initiative/literary-agenda/

Swedish Higher Education Authority (UKA) (n.d.). Lista dver universitet, hégskolor och enskilda
utbildningsanordnare. Accessed 2025-05-31. https://www.uka.se/sa-fungerar-
hogskolan/universitet-och-hogskolor/lista-over-universitet-hogskolor-och-enskilda-
utbildningsanordnare.

Swedish University of Agricultural Sciences (n.d.). Kalenderarkiv for SLU-biblioteket. Accessed 2025-
05-31. https://www.slu.se/site/bibliotek/pa-gang-pa-slu-biblioteket/kalenderarkiv-for-slu-
biblioteket/?p=8

Torres, M. (2005). La funcién social de las bibliotecas universitarias. Boletin de la Asociacion
Andaluza de Bibliotecarios, 80, 1-23.

Van-Fleet, C. (2003). Popular fiction collections in academic and public libraries. The Acquisitions
Librarian, 15(29), 63—85. https://doi.org/10.1300/J101v15n29 07

Watson, E. M. (2015). The importance of leisure reading to health sciences students: Results of a
survey. Health Information & Libraries Journal, 33(1), 33-48. https://doi.org/10.1111/hir.12129

Xu, L. (2018). Reading promotion activity practice in the Yifu Library of Hunan City University.
International Journal of Intelligent Information and Management Science, 7(1), 18-20.
https://www.hknccp.org/mobile article detail/466

Yubero, S., & Larrafiaga, E. (2015). Lectura y universidad: habitos lectores de los estudiantes
universitarios de Espafia y Portugal. El profesional de la informacion, 24(6), 713—-719.
http://dx.doi.org/10.3145/epi.2015.nov.03

Zhou, H. (2024). Exploration of two-way interactive model for reading promotion and
information literacy in higher vocational college libraries. 2024 International Conference on Social
Science, Education and Management (ICSSEM 2024).

https://webofproceedings.org/proceedings series/ESSP/ICSSEM%202024/S517.pdf

Rydbeck et al. Reading promotion
20


https://www.uclm.es/centros-investigacion/CEPLI/Publicaciones/Publicaciones/ColeccionArcadia/Las-bibliotecas-en-la-formacon-del-habito-lector
https://www.uclm.es/centros-investigacion/CEPLI/Publicaciones/Publicaciones/ColeccionArcadia/Las-bibliotecas-en-la-formacon-del-habito-lector
http://hdl.handle.net/10578/93
about:blank
https://doi.org/10.1016/j.acalib.2008.09.003
https://www.hhs.se/sv/samverkan/sse-initiatives/art-initiative/literary-agenda/
https://www.uka.se/sa-fungerar-hogskolan/universitet-och-hogskolor/lista-over-universitet-hogskolor-och-enskilda-utbildningsanordnare
https://www.uka.se/sa-fungerar-hogskolan/universitet-och-hogskolor/lista-over-universitet-hogskolor-och-enskilda-utbildningsanordnare
https://www.uka.se/sa-fungerar-hogskolan/universitet-och-hogskolor/lista-over-universitet-hogskolor-och-enskilda-utbildningsanordnare
https://www.slu.se/site/bibliotek/pa-gang-pa-slu-biblioteket/kalenderarkiv-for-slu-biblioteket/?p=8
https://www.slu.se/site/bibliotek/pa-gang-pa-slu-biblioteket/kalenderarkiv-for-slu-biblioteket/?p=8
https://doi.org/10.1300/J101v15n29_07
https://doi.org/10.1111/hir.12129
https://www.hknccp.org/mobile_article_detail/466
http://dx.doi.org/10.3145/epi.2015.nov.03
https://webofproceedings.org/proceedings_series/ESSP/ICSSEM%202024/SS17.pdf

Nordic Journal of Library and Information Studies

Zou, Y., Xiao, J., & Shi, S. (2021). Research on the practical promotion of graded reading for minors
in academic libraries: A case study of Tuan Meng Xue Tang in Sichuan University Library. Journal of
Academic Libraries, 39(2), 68-91. https://ccj.pku.edu.cn/article/info?aid=261280091

Rydbeck et al. Reading promotion
21


https://ccj.pku.edu.cn/article/info?aid=261280091

Appendix 1: Universities taking part in the survey

Nordic Journal of Library and Information Studies

Name Location Ownership Activities
?
Universities
Chalmers University of Technology Gothenburg Foundatio Yes
n
Karlstad University Karlstad State- Yes
owned
Karolinska Institutet (medical university) Stockholm State- Yes
owned
KTH Royal Institute of Technology Stockholm State- Yes
owned
Linkdping University Linkdping and State- Yes
Norrképing owned
Linnaeus University Vaxjo and Kalmar State- Yes
owned
Lulea University of Technology Lulea State- Yes
owned
Lund University Lund and Helsingborg State- Yes
owned
Malmd University Malmd State- Yes
owned
Mid Sweden University Sundsvall and State- No
Ostersund owned
Malardalen University Véasteras and Eskilstuna State- Yes
owned
Stockholm School of Economics Stockholm Foundatio Yes
n
Stockholm University Stockholm State- No
owned
Swedish University of Agricultural Sciences Uppsala, Umea and State- Yes
Alnarp owned
Umea University Umead State- No
owned
University of Gothenburg Gothenburg State- Yes
owned
Uppsala University Uppsala and Visby State- No
owned
Orebro University Orebro State- No
owned

University Colleges
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Blekinge Institute of Technology Karlskrona and State- Yes
Karlshamn owned

Dalarna University Falun and Borldange State- No
owned

Halmstad University Halmstad State- No
owned

Jonkoéping University Jonkoéping Foundatio Yes
n

Kristianstad University Kristianstad State- Yes
owned

Swedish Defence University Stockholm State- Yes
owned

Swedish School of Sport and Health Stockholm State- Yes

Sciences owned

Soédertdrn University Stockholm State- No
owned

University of Boras Boras State- Yes
owned

University of Gavle Gavle State- No
owned

University of Skovde Skévde State- Yes
owned

University West Trollhdttan State- Yes
owned

University Colleges of Arts

Royal Institute of Art Stockholm State- No
owned

Royal College of Music Stockholm State- No
owned

Other small and specialized university colleges

Marie Cederschiold University Stockholm Private- No
owned

Red Cross University College Stockholm Private- No
owned

University College Stockholm Stockholm Private- No
owned
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Appendix 2: Questionnaire

This survey is for staff in leading positions at university and university college libraries in Sweden. The
purpose of the survey is to collect information for a scientific study on Swedish university libraries’
reading promotion activities intending to stimulate leisure reading of fiction. Reading promotion
activities have become increasingly common in academic libraries in other parts of the world. We simply
want to see how common this is today in Swedish university libraries, and what the activities look like.
Reading promotion activities can be of many kinds, e.g.: book clubs of various types, author talks, book
cafes, book tips about fiction on social media or in the library, exhibitions of newly published fiction, reading
aloud of fiction, stage poetry, celebrations of World Book Day.

Responsible for this study are Professor Kerstin Rydbeck and Associate Professor Ase Hedemark,
Department of ALM, Uppsala University, and PhD student Lucia Camargo-Rojas, University of Deusto in
Bilbao, Spain.

By answering the questions and submitting the questionnaire, you give your consent to participate in the
survey. The answers will be handled and stored securely within Uppsala University, in accordance with

the GDPR rules.

If you have any questions about the study, please contact Kerstin Rydbeck, kerstin.rydbeck@abm.uu.se

1. Name of the university: (Must be answered)

2.Name, position and e-mail address of respondent: (Must be answered)

3. Do your answers refer to your ENTIRE university library, or only a part of the library organization,
e.g. a faculty library? (Must be answered)

e My answers refer to the entire library at my university.

e My answers refer to the following part of our library organization:

4. Does your university library organize any type of literary activities, to promote leasure reading of
fiction? (Must be answered)
(Such activities can include e.g. book clubs of various types, author talks, book cafes, book tips about
fiction on social media or in the library, exhibitions about newly published fiction, reading aloud of fiction,
stage poetry, celebrations of World Book Day.)

e No.

e Yes—go directly to question 7.

Questions only for those of you who do NOT have reading promotion activities at your university
library:

5. Which of the following statements is most correct?
1. We have never arranged reading promotion activities at our university library and have no plans
to do so.
2. We used to have reading promotion activities but no longer do.
3. Theissue of reading promotion activities has been up a little for discussion, but so far, we have not
tried it.
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4. We plan to start reading promotion activities quite soon. We will have the following activities:

6. Why don't you organize reading promotion activities? Mark the reason you consider most important.
WHEN YOU HAVE ANSWERED THIS QUESTION, GO DIRECTLY TO QUESTION 18!

1. The question has simply never come up for discussion.

2. At the library we don’t think it is the task of university libraries to work on reading promotion.
It is primarily the task of public libraries.
We do not receive any support from the university management / faculty management for this.
We do not have the financial resources for it.
We have tried but the response among users was small.
Other reasons, namely:

ouew

Questions only for those of you who HAVE reading promotion activities at your university library:

7. How long have you been organizing reading promotion activities?
1. Thisis the first year.

2. 1-2years.

3. 3-5years.

4. More than 5 years.
5. Idon’t know.

8. What type(s) of reading promotion activities do you have? Briefly describe them in your own words.

9. Who is the target group for these activities?
1. All students at the university.
2. Students and staff at the university.
3. Certain categories of students, namely:
4. The following groups:

10. Approximately how often do you arrange reading promotion activities at your library?
1. Once or twice a year.
2. A few times per semester.
3. Once a month during semester.
4. Every week or every other week during semester.

11. Why does your library arrange reading promotion activities? Mark on the scale how well the
statements below agree with your reasoning.

a. A broader ideal of knowledge (bildningsideal) should be pursued in higher education, one that is not
so instrumental and narrowly subject-oriented but takes into account the development of the whole
person. In this case, fiction and recreational reading are also important.

Completely Not very Quite Very Don’t
unimportant important important important know

b. The general debate on the importance of promoting reading in Sweden is playing a role. Decreasing
reading skills and reading comprehension, as well as reduced general interest in reading, have also
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been observed among university students and can contribute to reduced academic literacy and a
greater risk of dropping out.

Completely Not very Quite Very Don’t
unimportant important important important know

c. The current Library Act designates (especially in the portal paragraph, § 2) all types of libraries as a
common field with a mission to work for democracy, the promotion of reading and public
enlightenment/popular education.

Completely Not very Quite Very Don’t
unimportant important important important know

d. Many students lack social networks and feel lonely at their place of study. Reading promotion
activities based on social reading in the library can be a way to help them make new social contacts.

Completely Not very Quite Very Don’t
unimportant important important important know

e. Itis important to promote the library as a place. It is not only a resource for support and service for
studies and research, but should also be a place for cultural activities. This is a way to attract more
people to the library.

Completely Not very Quite Very Don’t
unimportant important important important know

f. This is a way to stimulate increased use of the university library’s fiction collections.

Completely Not very Quite Very Don’t
unimportant important important important know

g. Inspiration from international library trends and other university libraries in Sweden has made us want
totryit.

Completely Not very Quite Very Don’t
unimportant important important important know

Please comment if you want, especially if you think there are more reasons why you organize reading
promotion activities:

12. Where did the initiative to start this type of activity(ies) come from?
1. From students.
From the library staff.
From teaching staff and researchers.
From faculty or university management.
From the following:

ukwnN

6. Don’t know.
Clarify here if you wish:

13. Does the library collaborate with other units/organizations/individuals when it comes to planning
and implementing reading promotion activities? If so, with whom? (Several options are possible.)
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1. No, the library handles this entirely on its own.
Yes, with student organizations.
3. Yes, with teaching staff and researchers from these programs/disciplines:

N

4. VYes, with the following:

5. Comment here if you wish:

14. The library staff who work with reading promotion activities, how do they do it?
1. Thisis a clear assignment with time allocated during working hours.
2. The staff has engaged in this mostly out of personal interest and has little or no special time
allocated for it.
3. In another way, namely:

15. Do any of the librarians involved in your reading promotion work have experience of this from
other contexts? (For example, from previous work at a public library, from commitment as a book club
leader.)

1. Yes, one or more of them have it.

2. No, as far as | know, none of them have it.

3. Don't know.

16. How do you finance the reading promotion activities?
1. From the library’s own budget.
2. We receive special funds from the university management / faculty management.
3. In another way, namely:

Comment here if you wish:

17. Is there any written material describing your reading promotion activities that we could have? If
so, who can we contact?

1. No

2. Yes. You can contact:

Closing questions for all informants:
18. Do you know if your university organizes readings and discussions of fiction within educational
programs or courses where this would not traditionally be expected, and where the library is NOT
directly involved?

1. No/Don’t know.

2. Yes - in the following courses or programs:

19. Any other comments or information you would like to give us, related to reading promotion and
university libraries or to the questions above?
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There are no more questions! Thank you for your answers.
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