Tables, Digital distinction
Table 1. The student groups’ basic statistics (%)

	
	BA
	Phil
	MCS
	Pol

	Share of men 
	31
	71
	25
	49

	Middle class (lower, middle and higher)
	62
	76
	77
	61

	Mothers with higher education qualifications
	54
	71
	69
	50

	Fathers with higher education qualifications
	45
	60
	51
	49

	Students with immigrant parents 
	36
	29
	28
	51

	N (sample)

	182
	42
	102
	99


Table 2. Parents’ interest in highbrow culture among the different student groups (%)
	
	BA
	Phil
	MCS
	Pol
	Cramer’s V

	Theatre visits (% often)
	31
	69
	51
	46
	0,244

	Alternative cinemas (%)
	9
	43
	33
	22
	0,291

	Has visited Dramaten (%)
	14
	41
	18
	29
	0,221

	Has been to Heron city (%)
	50
	22
	33
	42
	0,193

	Has been to Cinemateket (%)
	0
	27
	0
	2
	0,451

	Likes Titanic (%)
	82
	20
	76
	63
	0,264

	Likes A Clockwork Orange (%)
	22
	67
	47
	38
	0,222

	Likes ESC (%)
	40
	15
	36
	33
	0,150

	Likes Two and a Half Men (%)
	66
	12
	46
	46
	0,241

	Likes Kobra (%)
	20
	59
	50
	48
	0,238

	N (sample)

	182
	42
	102
	99
	


	
	BA
	Phil
	MCS
	Pol
	Cramer’s V

	Mothers interested in classical music
	22
	46
	27
	28
	0,136

	Fathers interested in classical music
	26
	46
	23
	33
	0,145

	Mothers interested in theatre
	42
	64
	61
	46
	0,148

	Fathers interested in theatre
	21
	39
	27
	21
	0,127

	Mothers interested in art house films
	20
	34
	25
	20
	0,093

	Fathers interested in art house films
	15
	30
	18
	20
	0,096

	N (sample)

	182
	42
	102
	99
	


Table 3. Cultural practices and preferences in the student groups (%)

Table 4. Time spent online, per day (%)

	Department 
	Never
	>2 hours
	3-5 hours 
	6-10 hours
	Most of my time awake
	Total
	N 

	BA
	0
	30 
	49 
	11 
	12 
	100
	171 

	Phil 
	0
	38 
	43 
	17 
	2 
	100
	42 

	MCS 
	0
	14 
	48 
	19 
	19 
	100
	99 

	Pol 
	0
	17 
	43 
	19 
	20 
	100
	93 

	Total
	0
	25
	46
	17
	13
	100
	405


Table 5. Purposes of Internet use (%)

	Department
	Mainly studies/work
	Mainly leisure activities
	Both equally
	Total
	N

	BA
	9
	42
	48
	100
	170

	Phil
	14
	27
	60
	100
	42

	MCS
	5
	37
	58
	100
	97

	Pol
	13
	34
	53
	100
	93

	Total
	10
	38
	53
	100
	402


	Dept.
	Search for information
	Communicate with friends
	Listen to music
	Play games
	Watch TV
	Other
	N (sample)


	BA
	86
	52
	71
	20
	55
	12
	182

	Phil
	93
	41
	62
	21
	50
	14
	42

	MCS
	82
	59
	82
	15
	70
	12
	102

	Pol
	89
	47
	70
	15
	66
	13
	99


Table 6. Internet activities (%) (Note: several answer alternatives could be chosen.)

Table 7. The ten most visited web page categories ranked (per cent/number of answers)

	Ranking order
	BA
	Phil
	MCS
	Pol

	1.
	SNS (25/102)
	Press (22/20)
	SNS (24/63)
	SNS (22/54)

	2
	Press (16/65)
	Search (22/20)
	Press (19/49)
	Press (18/44)

	3.
	Search (15/58)
	SNS (16/15)
	Search (16/43)
	Search (12/29)

	4.
	Email (7/28)
	Email (14/13)
	Email (7/18)
	Shopping (9/22)

	5.
	Shopping (6/22)
	TV (8/7)
	Blogs (7/17)
	TV (8/19)

	6.
	Sport (5/20)
	Forums (3/3)
	Shopping (5/14)
	Email (7/16)

	7.
	TV (5/19)
	Sport (3/3)
	YouTube (4/10)
	YouTube (6/14)

	8.
	YouTube (5/19)
	YouTube (2/2)
	Music (2/6)
	Sport (3/8)

	9.
	Blogs (4/15)
	File sharing (2/2)
	Sport (2/6)
	Forum (3/6)

	10.
	Forums (2/9)
	Radio (2/2)
	TV (2/5)
	File sharing (1/3)


Table 8. SNSs mentioned in the open answers on most visited web page (Note: not ranked.)

	Department
	SNS web pages mentioned at least once

	BA
	Facebook, Instagram, Twitter, 4gag, Tumblr

	Phil
	Facebook, Twitter, manga.net

	MCS
	Facebook, Instagram, Twitter, Reddit, Soundcloud, Deviantart, Flickr, Tumblr

	Pol
	Facebook, Twitter, Instagram, Tumblr, 4gag, Pinterest, wimp.com


Table 9. Newspapers mentioned in the open answers regarding most visited web pages (Note: not ranked.)

	Department
	Newspapers: web pages mentioned at least once

	BA
	Aftonbladet, Daily Mail, DI, DN, Expressen

	Phil
	DN, The New Yorker, nytid.fi, The Guardian, HBL.fi, SvD, Aftonbladet, DI, International Herald Tribune

	MCS
	Aftonbladet, dagensmedia.se, DI, DN, GP, SvD, Metro

	Pol
	Aftonbladet, DN, Sportbladet, SvD Näringsliv, Expressen, SvD, The Guardian, Arbetarbladet, FriaTidningen, The Huffington Post


Table 10. Information search sites mentioned in the open answers regarding the most visited web pages (Note: not ranked.)

	Department
	Information search sites: web pages mentioned at least once

	BA
	Google, Wikipedia, biblioteket.se, NE.se, IMDB, synonymer.se, hitta.se

	Phil
	Google, Wikipedia, IMDB, Google Reader, Google Translate, Libris, Openculture

	MCS
	Google, Wikipedia, IMDB, Stereogram

	Pol
	Google, Wikipedia, NE.se


Table 11. Television sites mentioned in the open answers on most visited web pages (Note: not ranked.)

	Department
	Television: web pages mentioned at least once

	BA
	1channel.in, free.tv.online, Gnula.biz, whatchseries.eu, TV3 Play, BBC, antena3.es, FoxNews.com, kanal5play, Nyheter24.se, SVT, ViaPlay, watchseriesonline, nyhetskanalen.se, TV6 Play

	Phil
	Aljazeera, BBC, SVT, SVT Play

	MCS
	whatchseries.eu, SVT Play, SVT

	Pol
	BBC, fotbollskanalen.se, SVT Play, Awaz.tv, Nyheter24.se, tubeplus.me, TVN24, SVT, thedailyshow.com, TV8 Play, CNN


� There are small variations in N numbers between the different questions as specific individuals may have chosen not to answer one or several of the questions in the questionnaire.


� There are small variations in N numbers between the different questions as specific individuals may have chosen not to answer one or more of the questions in the questionnaire.


� There are small variations in N numbers between the different questions as specific individuals may have chosen not to answer one or more of the questions in the questionnaire.


� Examples of sites that represent the different categories in the table will follow in the next section of the article.





