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Introduction

This issue of MedieRultur consists of a series of articles write

ten on the basis of papers presented at the Nordic/International
Conference about Women and Electronic Mass Media in April 1986,
at the Center for Mass Communication in the University of Copen-
hagen.

The Conference was the first international research conference
where feminist media researchers coming fromUsSa, Canada and seve-
ral European countries and representing various research tra-
ditions got together to discuss the aims and methods of femi-
nist media research, as well as the issue of how women should

respond to current developments within mass media.

Cables, satellites and the legislation concerning Tv-2 (a se-
cond public service TV channel) which wag passed recently will
create an entirely new situation for Danish media. Commercialim
zation and internationalization of media will have a great im-
pact on cultural politics in general - not least for wonmen.
With this conference we also wanted to enter into this discus-

gion.

Within media research, there is a movement from guantitative
methods to gqualitative methods within both institutional, tewt-
wal and audience analysis. We felt it was important at this
stage, to explore the relevance of the different methods that ?
have been utilized within feminist media research - that is

to say on one hand socioclogical forms of measurement and oh the

other hand psychoanalytical and semiological forms of interpre-
tation and not least confront them with each other.
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A more practical reason for having a conference at this time,
was our discovery at a IAMCR-meeting (The International Associa~
fion of Mass Communication nesearchers) in Prag in 1984 that
there were guite a few women in SMID (Danish Associlation of Me-
dia Researches) who wanted to do some work together. Over the
years many of us had participated in and had organized women's
groups during seminars held by the Noxdic media research orga~

nisations and TAMCR and we wished to continue this work.

As guest speakers we invited women media researchers from coun~
tries where the media situation has over a longer period cof time
been similar to the situatlion we can expect in the Nordic coun—
tries in the neax future, that is from Italy, France, Great Bri-
tain, United States and canada. Other guest speakers came from

asweden, Norway and Denmark.

The Conference aimed to involve regsearchers from all the Nordic
countries. The participants came from Norway, Sweden, Finland
and Denmark and included researchers, students within mass me-
dia and women's reseaxch, journalists and other media workers,
mostly women. Howevexr, & gmall group of male media researchers
also participated.

Themes treated during the conference were: The role of feminilst
women in media research and the development of media research
on the following issues: the depiction of women; women &as con-
sumers of electronic mass media and finally the position of wo-

men in media institutions.

Baehr and Robinson both discuss the relationship of post-war
American media research to women, Here, women are elther raendea-
red invisible, in that female patterns of consumption differing
from male are not touched uponh, that is to say, gender is re-
garded as an irrelevant variable, or female patterns of consump-
tion are described in a sexistic or static manner. Thus the fe-
minine is described as 1t appears, and no causal explanations
are attenpted.
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Robinson mentions Betty FPriedan as the piloneer in feminist me-
dia ressarch, which commenced at the same time ag the second
feminist wave in the 1960ties. Baehr, Robinson and Kaplan all
emphasize the important development from a bourgeois, sociolo
gical media research, to a research that takes the media product
as a symbolic, textual universe that constructs the feminine in
specific ways into consideration, The difficulties in sociclogi-
cal analysis arise from the fact that it is often based on head-
counting, which does not consider how women are depicted and of-
ten regards the depiction of women as a direct reflection of rea-
lity. The advantages of a sociclogical content analysis, however,
lie in being representative and in its usefulness for putting
pressure on political agencies.

Kaplan introduces a distinction in feminist research between

an essentialist and an anti-essentialist approach. Essentia-
list philosophy considers the feminine as something essentially
different from the masculine, while anti-essentialist philosop-
hy considers the feminine a cultural and aesthetic construction.

Brunsdon emphasizes a departure from an abstract ideological
critique of the picture of women in the media, to an apprecia-
tion of women's genres and an interest in women's pleasure in
watching TV. It is clear from the various examples of program
analysis represented here, that their objectives are very dif-~
ferent. Abrahamson who works for the Equality Committee of the
Swedish Broeadeasting Corporation, has undertaken very broad
and representative studies into the representation of women
and men in Swedish programming, for instance in news programs
in the course of a week, and compared the results over saveral
years.

The strength of thie kind of research lies in its usefulness
in political argument., It can, for instance, be used to demon-
strate that the development towards a more equitable represen-
tation, which everybody thinks is auvtomatically taking place,
actually is not happening. However, to explain why the pro-
grams and sex roles are ag they are, we must on the whole un-
dertake other kinds of research.
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Pedersen attempts to uncover why women are rendered invisible
and shown as objects in the Danish literary magazine, Bazar,
and how the representation of women 1is connected to the aesthe-
tie form of the program, However, women are not regarded as

the passive objects of the male gaze and TV aesthetics, but as
having an albeit limited sphere of action wherein they can ex-
ert their subjectivity/individuality.

Kaplan analyses a Madonna music video as an illustration of
how TV constructs the feminine. The ambiguity in the narrati-
ve mode of post-moderne television also implies an ambiguity
in the representation of gender. Sex roles are not static but
are constantly reconstructed. Kaplan goeg as far as asking
whether this playing with sex roles means that sex is no lon-

ger a structuring factor in society, in the same way as before.

The general trend towards an integration of program analysis
with audience analysis is most apparent in Mattelart's analy-

sig of the South American soap Operas, the telenovellas., Mate-

telart's article can also be seen as an example of the trend

in feminist media research towards a revaluation of women's genres,
which have previously been very depreciatively viewed. Matte-
lart is concerned with women's pleasure in watching socaps,
relenovellas and other series. She contends that the rhythm of

+he telencvellas is *feminine”, that 1is, in accordance with the

nature of women and their social life. Mattelart is open to

seeing telenovellas as both an essentialist trap for women, and

as a space wherein the utopia of an other life style can be
formulated. And it is hey opinion that this dualism 1s charac-
teristic of the culture industry as a whole,

Tn recent media research, there is no sharp division between
trextual analysis and reception analysis because textual analy-~
sie often looks for the text's implicit readey., However, soms
forms of audience analysis have a tendency to forget the text or
the media product, which can lead to a static or almost sexist

conceptualization of the feminine and the masculine.
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Brunsdon refers to various English investigations of viewing
behavior and preferences, among others David Morley's work,
which demonstrate that the man of the house more or legs de-
cides what is to be seen on TV. Women only insist on watching
a few favorite programs, such as scaps and generally prefer
peace and quiet to insisting upon their own wishes., Men pre-
fer fiactual programs, news, current affairs’'and sports, while
women prefer fictional programs and series. This pattern is
traditional in the extreme, and wholly reinforces our sex role
clich&s. This kind of analysis must of course be elabocrated,
in order not to perpetuate the sterectypes of men and women,

Brunsdon uses this research as a point of departure for some
reflections upon the ambivalence of women®s pleasures. Women's
genres are not highly estimated by either men nor women, This
means that women are ashamed of their desires both in ralatimn
to themselves and their husbands and families. This naturally
implies that the women's pleasure in watching women's progranms
iz highly ambivalent.

It is interesting to imagine a combination of the kind of stu-
dias conducted by Morley with the kind of content analysis a-
cross several program types conducted by Abrahamsson. If
television programuing in general can be said to be construc—
ted predominantly for the male viewer then television as such
also contributes to the construction of the stereotype pattern
that Morleys studies uncover, and then it certainly is not a
Law of Nature that women only insist on watching socaps and
entertainment. Perhaps women do not feel that there are very
many other programs that appeal to them.

Morley's investigation is innovative and interesting., However,
in this context we shall use it to clarify what feminist media
reseaxch is: A guestion that was posed several times Jduring
the Conference. The answsr generally glven, was that it is not
posgible to determine whether feminist media research has its
own methods, What is more characteristic of feminist media re-
search is the guestions asked. In this example it is nec&%saﬁy
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to guestion Morley further, to go beyond the static outlook on
women. In her investigation of the overall media use of men and
women, Lund takes a look at one of the myths in this respect:
namely that women are mainly interested in celevision enter-
tainment and weeklies while men prefer television news and news-
papers. Through her questionnaires Lund demonstrates that women
are simply not getting the information they want in newspapers,
put that they have to look to a range of different media, in or-
der to satisfy their need for information about the daily life
of women.

Thiough guesticnaires and observation Tufte and Jensen have al-
a0 uncovered very stereotypical sex role pattarns among chil-
dren and adolescents in their TV and video consumption. Tufte
argues that the sex Oariable is more significant than the class
variable. The empirical results are explained on the basis of

a psychological and sociological analysis of youth culture, ag-
pecially concerning girls® culture, an area that is coming in-
o focus after years of concentrating on the more spectacular
boys' culture. Jensen alac demonstrates the ambivalence in the
consunption of media by girls. On one hand, girls use the me-
dia to become independent individuals and to create a distance
to their mothers, on the other hand, women in the media are
still depicted within the framework of the male ideal of femi-
ninity.

T+ is interesting to read the contributions in this issue by
Jensen and Kaplan in conjunction. he conflict described by
Jensen between the young girls’ need for independence and their
dependence on male pictures of women, is alse a structuring fac-
tor in the media products offered to young girls, as Xaplan
shows in her analysis of the Madonna music video. There are al-
so ambiguities in the representation of women in the media.

The position of women in media production is an important as-
pect because more women behind the screen probably is one of
the pre-conditions for a broader representation of women on
the screen.
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Abrahamsson's article describes the work for equal opportunity
within the Swedish Breadcasting Corporation. This work consists
in bhoth personnel management and attempis to raise the aware-
ness within the institution about program content. Gallaghers
article is a summary of the report she prepared for the EEC
about women's employment and influence in various European TV
networks. She refutes the myth that the development within the
media is going in the right direction - that more and more wo=-
men are getting influential jobs. She points out, however, that
it is possible for women to exploit the commitment of the pub-
lic service television to playing a progressive part in socie-
tal development. It is also possible that national TV stations
can be induced to employ more women during the present circum-
stances, where they feel insecure about the threat represented
by commercial television.

At the Conference Baehr also discussed her own experience as
a member of the feminist production company Broadside, that
produced programs for Britain's Channel 4. But as she did not
want to publish her findings vet, we will here briefly tell
about the initiative, because we got the impression during
the Conference that this could be a source of inspiration for

Danish women in regard to Denmarks forthcoming TvV-2.

Broadside was a feminist production company that started in
1981 for the purpose of producing programs for Channel 4. Most
programs for Channel 4 are bought or commissioned from indepen-
dent production conpanies, as 1s to be the case with Danish
™W2. It is part of Channel 4's aim to encourage experimenta-
tion and innovation in television programming and to represent
the interests of groups which have not been taken into account
by the existing TV channels. This wag one of the backgrounds
te the feminist initiative. Another was the tradition in Eng~
land for feminist criticism of the television and film indu-
BLYY.

Broadside, tcgether with another women's production company,
succeeded in securing a weekly prime-time current affairs
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broadcast every Wednesday night. Some of the programs produced
by the group were specifically concerned with women's issuas -
abortion, women in prison, secretaries, etc = and some were
about political issues in general, covered from a women's point
of view, however. One of these programs was shown during the
conference. The program was about the war in the ralkland Is-
lands. & group of families whose husband/fathers had been in

the war was followed for a year. The programs demonstrated the
impact of the war on English families - that is to say, the
point of view was how women experienced the war. As a result of
the long shooting schedule, we witnessed a process where women
grew stronger in the course of being confronted with new pro-
blems. This program was a good example of women's Jjournalism
and female aesthetics.

Channel 4 did not renew their contract with Broadside for the
current affairs production., This has also been the case for oth-
er women's production companies. It hag been very difficult

+o secure the broadcasting time necessary for developing a fe-
minist mode of presentation. Here wWe shall not dwell upon the
problems involved for a feminist production company producing
for a television. We simply want to point out, that this is a
possikbility along side the traditional struggle for equal op-
portunity.

Generally, the Conference demongtrated that media research is
incomplete without a gender-specific point of view, because the
representation of the feminine and sexual segregaticn of the
viewers are basic features of mass media. As for the future
developnent of televisicn we can probably expect a greater
sexual segregation of the viewers, implving more programs spe-
cifically for a female audience. Thisg has always been the case
in countries with commercial television, but a relatively rare
occurrence in countries with public service television. We can
then expect a greater numerical representation of women on TV,
but as the Conference demonstrated, this dees not automatical-

ly imply more space for a women's point of view.
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The analyses of media jobs and programming demonstrate that

the passage of time does not in itself create more space for
women. In relation to research, the Conference clearly demon-
gstrated, that in the long run, it is necessary to combine the
various traditions within media research to be able to under-
astand and influence the interplay of women and media. We hope
that the publicaticon of these articles will be read as a con-~
tribution toward this end.

A very concrete result of the conference has been the forma-
tion of a group consisting of female journalists, media wor-
kers and media researchers in Denmark. This group is current-

ly working on two fronts: 1) getting a fair representation of
women in the administration of Danish TV-2, 2) and establisning
the conditions for a women's production company that can offer
TV programs which comply with women's needs. Thus, the conferen-
ce has also worked as a sourse of inspiration and as a basils

for new initiatives by women cutside the media research commu-
nity.

We wish to than The Bwedish Council for Research in the Humani-
ties and Social Sclences, The Norweglan Research Council for the
Sciences, The Danish Research Council for the Humanities and Nor-
dic Research Courses for economic support to the Conference. We
also wish to thank students and colleagues at the Center for Mass
Communication who helped to organize the Conference and to pre-
pare this report.

Hanng Legngreen, Birgitte Tufte, Else F, Jensen oy Vibeke Pedersen.
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